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BUKOPUCTAHHA HOBUX HIJIAXIB 3AJTYYEHHA CITOZKBAYIB
B CYHACHHX YMOBAX

B ymoBax cyqacHoi KOHKYPEHIIT OCHOBHOIO METOIO PO3IPIOHHX MEPEK € MOTYK TPEH/IIB Ta TEXHOIOTIH, SKi
JIO3BOITHITH O iM 3ayYHTH HOBHX CIIOKHBAYiB Ta 3a0e3MEUHTH CTaGIMBHICTD Tpofaxy. JHBISIHCH Ha Tie,
BHPOOHHKH CHPAMOBYIOTH 3YCHIUIA Ha Po3podKY aHTHKPH3OBHX PIIICHD, K A03BOIUH O iM 3a0e3meunTi
BIMOBITHHH eekT.

B ycrmoBHAX COBpeMeHHOH KOHKYPSHIMH OCHOBHOMH IIENTBIO PA3BETBICHHBIX CETEH ABMIACSTCS MOHCK TPEHIOB
H TCXHOJIOTHH, KOTOpBIC HMO3BOJIIM OBl HM IIPHBJICYb HOBBIX IOTPSOMTENCH H 00CCIEUHTh CTaOUIBHOCTD
NPoJasK YUHTBIBAS 5TO, IPOH3BOAUTEIIH IPHIATAIOT YCHIMA K pa3paboTKe aHTHKPH3HCHBIX PSIICHUMH, KOTO-
PHIE TO3BOITHITH OBI HM 00ECTIEYHTh COOTBETCTBYIONTHH Y(h(heKT.

In the current competition, the main goal of retailers is finding the trends and technologies that enable them
to attract new customers and ensure stable sales. Despite this, manufacturers direct their efforts to develop
anti-crisis solutions that enable them to provide an appropriate effect.

Beryn. Tpenau ta TexHoIorii 3anydeHHs CloKuBadiB HabupaoTs 00epTiB, Tak
K OJJTHUM 3 HacIKIB IrIodalbHOI (PIHAHCORO-EKOHOMIUHOI KPH3H CTal0 Pi3Ke 3HH-
“KeHHSI oOCATIR IMITyJIRCHBHHX NpojaxkiB. B 2010 porl mmaTocnopoMoKHICTh Hace-
JICHHS 3po0HIIa IIIHKA MakKe KIIOUOBOIO YHIKAILHOIO TOPrOBOIO HPOIIO3ULICIO 3 OOKY
piTeitnepiB. 3pocTaHHS «UYTIUBOCTI O IIIHW» 3a3HAUY€HO K OJHY 3 OCHOBHHMX TEH-
JIEHITIH B yChOMY CBIT1. OpieHTaIlsI Ha c1a0Kuii Ta HERIIEBHEHHI TOIMAT TaKoK CTald
OCHOBHUMH (hakTopaMu, AK1 3a0€3ICUHIN YCINX BIACHHUX TOPIOBHX MapoK MEPEK.
3HAUYHOIO MIPOKO iX PO3BHUTKY CIIPUB TAKOK 1 CTaH IIOCTaYaIbHUKIB, IMTYKAKOYUX MO-
KITUBOCTI TTO0NIATH KPH3Y.

JociKeHHS Y HAIPAMKY IIOITYKY aHTHKPHU3OBUX PIIICHL OYJIU IPOBEACHI
TaKUMH BUYCHHUMHU, K. bepja, BrocTenxarcHa B raiy3l «3e/ICHOIO MapKeTHHrY»;, Ti-
Bapi, Xepcrarra, TpayT™maHa Ta TiMIICOHa B Tamy31 MOOITEHOT KoMepITii; JlenmaaseMi1
y ¢depl MoOLILHOIO MapkeTunry; Ilapra Tta Hoyeca y cdept audepenmammi. Y xomi
JOCIIKEeHD SIK plIneHs OyJIM 3allpolIOHOBAaHl CXeMH KyliBe/b In-Store Pickup Ta
Drive-In; xoHmemmii gudepeHImiamii, TOPriBIs OpraHIYHUMHK TOBapaMH, MOO1TLHHUH
MapKeTHHT Ta MOO1ITbHA KOMEPITIS.

IocranoBra 3aja4i Ta MeTo40J10Tis. MeToIo JaHol CTATT1 € BUABIIEHHS HO-
BUX TTUISIXIB 3aIyUeHHS CIIOKMBATIB B CYUAaCHUX YMOBaX.

PesvabTaTn mochimxenns. In-Store Pickup — cxema KymiBml, YMOBaMH SIKOi,

BUOIP Ta oIlIaTa TOBapy 3A1HCHIOCTHCH OWIAMH Ha calTl KOMIIAHII-IIPOAAaBISL, ajle caM



TORap TIOKYIIEIhF OTPUMYE B HaWOMIMKYIHMM TOUINl PO3APIOHOT TOPTIRI MPOIABIL.
Drive-In — cxema KyIiBII, sika € aHajoroM In-Store Pickup, 3 Toio pizHUICIO, O 1O-
KYTIEITh MOKE OTpPUMAaTH 3aMOBIEHUH TORap, K B TOUKaxX po3ApiOHOI TopriBm (Ha-
MIPUKIa], Yepe3 BIKHO 0OCIyTOBYRaHHs aBToMOoOLMcTa— drive-through window), Tak 1
Ha CICHIAILHUX IaKyBaJIbHUX CTaHIIEX (CHCIaI30BaHuX CKIajax) HaBITh HE BUXO-
JITYH 31 CROro aRToMOOL. [1es kymiBens B cTim In-store Pickup 1 Drive-in rpanud-
HO TIpocTa — MOKYIIENb He OTpuMYye akoi-HeOy/b 3HauHOI eKOHOMI{ B TIOPIBHAHHI 3
TPaIULIMHOIO TOKYIIKOIO B Mara3uHi, 3aMICTh IILOTO BIH OTpUMye OakaHUi ToBap 3a
CXEMOIO «IIPAMO TYT 1 3apas». lle o3Hadae, mo BaM He NOTPIOHO OPOJUTH IO Mara-
3UHY Y MOMyKaxX HeoOX1THOTO ToRapy ad0 BUTpavuaTH dac, CTOSIMH B Uep3l Ha OIIaTy
ToBapy (1 Te, 1 1HIIC BH BKe 3poduiM omwlaiin). KpiM Toro, BU OTpUMYETE rapalriio
TOTO, 1110 TOBap OyJie B MarasuHi, KOJIA BU TYAU IpHigere [1].

Brepiie cxemu In-store Pickup 1 Drive-in BUHHKIH 1 TTI09aTH aKTUBHO BHKOPH-
croBpyBaThcs B CIITA. Tle 1 He AUBHO, OCKIIBKH IPHHITHIT OOCIYTOBYBaHHS Drive-in
3afiMac iICTOTHE MiCIle B aMepUKaHCLKIH aBTOMOOUILHIA KYJILTYpl, a po3Max BIIPoBa-
JKEHHS ITHOTO TPUHITAILY Y cepl MOCIyT MPOCTO Bpakae: BIJ 3aKYCOUHHUX 1 PECTO-
paHIB — A0 anTek 1 OankiB. Hanpukmas, 3rigHo ganuM Wall Street Journal, 40% oH-
Jaiin 3aMoBlleHb B Wal-mart BukonyroTbed 3a ¢xeMoro In-store Pickup. He Bigcrac 1
€ppona. Tax v ®Opaninii Ha 3MIHY TPAAUIIHHUM CYIIEpMapKeTaM Ta 1HTEepHET — Mara-
3WMHAM TIPUXOIATH HOBI (pOpMaTH TOPTIRI — OHIAWH MaraswHu, IO MpaIfoioTh 3a
cxemo1o Drive-in. Munyiuii pik BUaaBcs JOCHTD BaKKUM IS IPOBLIHUX (hpaHIly3b-
KHX Mepexk: gucTuil npudyrox Auchan Brap »a 6,5%, a B Carrefour — na 71,5%.
V¥ crpodax MOBEpHYTH /1o cede KIMEHTIR OaraTo PppaHITy3pKHX PO3Ip1OHIX Mepek He
OOSTHCS eKCIIEpUMEHTYBATH 3 HOBUMH IS cede dpopMaTamu [4,5].

Hanpuxnaa, Auchan (cepBic Auchan Drive, a Takox JOYIpHS KOMIIAHIHL
Chronodrive) 1 Carrefour akTHBHO TecTyIOTh hopMat Drive-in. A Mepeka TinepMap-
keTiB E. Leclerc B:ke Bonoie 32 ToukamMu Express Drive, o IpaIfioioTh 3a CXeMOO
Drive-in, 1 Jo KiHug Jita wianye BiakpuTy me 15. o crocyerbes 1HIMX Kpain €B-
pouu, To Ha nogarky 2010 poky 3'saBuiacs indopManis 1Ipo Te, o OpuTaHchKa Me-
pexa Tesco 30MpaeThes IPOTIATOM POKY HepeolbiaHaTH psjl CBOIX Mara3swHiB, Jo/a-

BIIIM B HUX 30HHU JUI OOCIYTOBYBAHH KICHTIB 3a cxemoro In-store Pickup [5].



Konmermmis qudpepenmialii Takok HaOyBae yCIIXy cepes po3piOHHX Mepek.
Crpareriga audepeHiianii yepes MOCIYTH € OJHUM 3 MOXKIMBHX CIIOCOOIB YHACTI B
KOHKYPEHINI, aKIleHT B JaHOMY BHIIAJKY POOHUTHCI Ha 00'e€M1 1 BHCOKOMY PIBHI
SIKOCTI TIOCTYT, 1O € HeMaTeplaTbHUM aclekToM Tponosurlii. Ha chopMoBaHux puH-
KaxX MYJIbTIQOPMaTHICTL BXKE JABHO cTalla IIPaBWIOM, a HEe BHKIIOUCHHSM. KpyIrHi
po3piOHI Mepekl, Takl sk Wal-mart, Safeway, Tesco, oKpiM TpaJHITIMHAX TOPTIRE-
JTLHUX (POpMaTIB TakKoXX PO3BHBAIOTH 1 «ManodopMaTHI» TOPTIBeNbH1 OpeHaH, IO
HPOHOHYIOTH CBOIM KIICHTaM I'OTOBY 1KY 1 IUIY JIHIAKY JAOJaTKOBHX IIOCIYTD (Ha-
HPUKJIAJ, HATBLL 3 JIThMU, KCKIIO3UBHUN acOpTUMEHT). Takok akTHBHO PO3BHUBA-
IOTHCSI TOPT1BENIBHI MPOEKTH 3 TITKOIO HaIllOHAIBHOIO «OpleHTaIlieoy. Tak, acopTH-
MEHT Mepexkl Marasunis Supermercado (Wal-mart) 1 Sabor (Publix) opicnroBanuii na
AMEPHUKaHINB JaTHHOAMEPHUKAHCHLKOIO HOXOMKeHH. [lofli ocTaHHIX POKIB BHUPA3HO
MIOKa3YIOTh, IO KOHIEIIS audepeHItiami 3ap:k/IH OparffoRaTUME Ha T1 po3apiOHI
Mepekl, K1 JIMCHO 3HAIOTh, IK BUKOPUCTORYBaTH Bcl ii miepeBaru [7].

CpOroJiHI MOJIa Ha 3J0POBE KUBJICHHS € HEBLJI'€MHOK YaCTHHOK KUTTS MLIb-
HOHIB kHUTemB €Bpor, [lIBHITHOI AMepHKH, kpaiH Azii. 3a mijacymkammu 2009 —
2010 pokiB €MKICTH CRITOBOTO PHHKY OPTaHITHHUX IIPOAYKTIR TIEPERHITHIA 52 MIIP/I.
JoiL. 1Iig opraniuie clIbehbKe roCofapceTBO B CBITI BIABOAMTLCH Bee OLILINE 3¢MED:
y €pporn ne Oumbme 5 il ra, B IliBaiuniit Amepumi — 1,5 mim., B ABcrpaimi —
10,6 mmH. Ta. Y €ppomn, CIITA 1 SmoH1li opraHiyHAN pyX aKTHBHO PO3BHBAETLCA Ha
1poTs31 BiKe OuIbie 30 pokiB. 3rigHo 3 OLIATaMU, IO HMPOBOIATLCS B KpaiHax €Bpo-
1y, 1liBHiuHOT AMepHKH 1 A3li, TOTOBHICTD CIIOMKHBAYIB IIepeILIadyBaTH 34 OpraHidHl
IPOAYKTH KUBJIEHHS OITIHIOETHCS Ha piRHI Bl 20% 1o 60% 1 OuIbIie, a IIONUT Ha Ta-
Ky MPOYKITIIO B CBITI OCTIHHMH 3pocTae[2].

MoOumHui MapKkeTUHr Ta MOOLILHA KoMepIid Oyiu BHeceHi MakkiioM beii-
KepoM, /IO peUTHHTY HalBaKIHUBIMAX TPEH/IB MapKeTHHTY. 3a JOIMOMOTOK) TaKHX
TeXHOJOT1H MOOUTBHHI TenedoH cTae He TIILKHA 3aco00M KOMYHIKaIlH, ame it 1H-
CTPYMEHTOM IS 3J1HCHEHHS OLILII 3BaXKCHUX Ta ¢(PeKTHBHUX ITOKYIIOK [3].

Mo0O1bHIH MapKETHHL — 11 IOHATTS, SKE O3HAYae IPOIeC HOMMUPEHHS MapKe-
THHTOBROI 1H(opMaIli Ha MoO1ITBHI TeldedoHr adOHEHTIR-CIIOKHUBAYIB Uepes pi3HOMa-
HITHI MOOUIbHI TexHoJorii. Taki SK: TekcToBl HoBlLIoMICHHS (SMS), roiocoBe aBTo-

MaTH4HEe MEHIO, AOCTYIIHE Y ToHoBoMY pexkumi IVR (Interactive Voice Response),



CIIPOITIEHHIT 1HTepHEeT Yy MoOuUTRHOMY TenedoHi WAP (Wireless Application
Protocol), myinbrumeniiini (hoto, 3BYK, Biieo) nospaoMienuds MMS (Multimedia
Message Service), TOKaldbHHIT pPaio3B'sI30K MIK KOMYHIKaIIfHAMH 3aco0aMH
Bluetooth [6].

Haiibuibi nomupenuMu € Texuolrorii SMS ta IVR. SMS — poscuika € 3pyu-
HAM Ta JIeTKUM 3acOo0OM IMBHAKOTO Ta TEPCOHATBHOTO KOHTAKTY 3 MOTEHITHHUMH
CIIO’KMBavaMu. 3a3BUuail el pecypc BUKOPUCTOBYETRCS IS 1HPOPMYBaHHS PO HO-
Bl HAJXO/KCHHS Ta IPOBCACHHS PI3HOMAHITHUX 3aXOJMIB, HAJaHHA IICPCOHAIbLHUX
3HUKOK Ta 1HGOPMYBAHHI KIICHTIB IIPO BUKOHAHHS Ta I'OTOBHICTL IX 3aMOBJICHII,
TIPOBEJISHHST PO3ITPAIIB, akITiit Ta po3npo/iakip. He MeHITT Bask TUBUM Ta MOTTHUPEHUM
¢ IVR — ne Memio, sixe aboHeHT 4ye, Ko Teliedonye v ciaykOy maTpUMKi MOOLIL-
HOro oneparopa. Ileil 1HCTpYMEHT, SKUH € 3pYYHHM SIK U1 CIIOKHUBaYlB, TakK 1 JUId
MOCTavaIbHUKIB, JTO3ROJSIE KINEHTY PEECTPYBATH 3aMOBJIEHHS 3a JOTIOMOTOK MOOi-
JTHHOTO J3BIHKA, a TIPORaiijiepy, B CBOIO Uepry, BUBUMTH BHOJO0AHHS CHOXKHBaUa 3a
JonoMoron IVR—anxker.

ITlo x mo YkpaiHu, TO B rairy3l po3apiOHOI TOPTIRII CHOCTEPITalOTHCS HE BCl,
3aIlpOIIOHOBaH1 paHiIe, TPeH/TH.

OaHuM 3 HAAIIOMMPEHIIUX TPSHAIB € MOOLILHUN MapKeTHHI, TOMY 110 MOOI-
JbHA peKllaMa ChOTOJHI CTae IPIOPUTETHOIO I OaraThOX YHaCHHUKIB PUHKY. 3a Ja-
HUMH JTOCTKeHb 1HCTPYMEHTaMHA MOOUIRHOTO MapKeTHHTY, a 30KpeMa, SMS— Ta
I[VR—mapkerunry xopucryerbes 80% ta 95% aboHeHTiB BiIIIOBIAHO. Xoda 34
OCTaHHI KIJIbKa POKIB aKTHBHO IIOYad BHUKOPUCTOBYBaTHca TexHoiorli WAP Ta
MMS, piBeHBb TIOITHPEHHS cepesi aO0HEHTIB B YKpaiHl gocsarHyR 20%.

B Ykpaini TeHJeHIS «3eleHoro» MUCIeHHS TUIBKH IOYHHae HaOupaTH odep-
TiB. [lokH 1110, B OCHOBHOMY, II¢ BHpPaXXaeThcd y TYPOOTI CIIOKKBada IIPO CBOE 3]0-
POR’s. 3a TYMKOIO aHamTHKIB Appleton Meyer, O1IBITT AHHAMITHOMY PO3BHTKY PHUH-
KY €KOJIOTIYHO YHCTHX TOBapiB B YKpaiHl Hepertkokae BIICYTHICTh BIJIORITHOI
HOPMAaTHBHO-IIPABOBOI 0asy, sfKa O perynoBajia Bech IPONEC: Bl YTBOPEHHS €KOJIO-
I1YHO YUCTHUX TOBapiB A0 iX IPOAAXKY CIIOKUBATY.

Buicnokn. Ha Hamry gyMKy, HeoOX1/THO TIPOIOBKYBATH PO3BUTOK BKE ICHYIO-
YUX B Kpaill TCHJCHINNH Ta OPICHTYBATHUCI HA 3alPOIIOHOBAHI CBITOBUMH BUYCHUMHU

pieHs. SKIo JoTpUMyBaTUCh JaHUX TSHACHINNH, MOKHA JOCATHYTH IICBHUX YCII-



X1B a0o0, IK MIHIMYM, BUTPHUMATH ITIO HENIPOCTY CHUTYAIlIO, SKa cKjantacsd Ha yKpaiH-
CLKOMY PHHII cLoroful. Js toro, mod ¢raTi YCIIHUM, CJIiJ, ISP 3a BCe, OPIcH-
TYBaTHUCS B CYUYaCHHX TEHACHIX, K1 BIIOOpakarOTh HACTPOI K CIOKHUBAUIB, Tak 1
MAapKeTOJIOTIB B IUIOMY. AJe II1T 9ac BHOOPY NUILIXY 3adyUeHHS CIIOKHUBATIR HEOO-
X11HO OYyTH YBaKHUM, [POUIIOB TOR Yac, KOIH MOXKIIMBO OyJI0 BUTpadaTH BeJIMYE3HI
Oro/KeTH Ha peamzariiio 1iei 0e3 po3yMIHHS TOTO, SKHH pe3ynsTaT Oyj/le oTpHuMa-
HUH. J7 oTpuMaHHSI pe3yipTary Tpeda BUMIPIOBATH Ta MPOPAXOBYBATH e(eKTHR-
HICTL CBOIX AiH. ¥Y curyalii, o cKIaiacs Ha pUHKY CJILJI MIHIMI3YBAaTH BCLUIIKI PU3U-

KM Ta INTH B YCUIMKUX CHOHTAHHUX PIINICHD.
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