MajloyOeUTEIbHOM, a IMOJYYEHHbIE PEe3yJbTaThl OKaXyTCs HENPUEMIIEMBIMHU IS

IIPUHATUSA ONTHUMAaJIbHBIX YIIPABJICHYECKUX PELICHUMN.
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METO/I1 OIHKU E®GEKTUBHOCTI MAPKETUHIOBO1
AIAJABHOCTI HIAITPUEMCTBA

B poboti nmpencrasieni MeToni OMIHKK €()EeKTUBHOCTI MapKETHHTOBOI MisJIBHOCTI MiAMPHEMCTBA,
3aMpONOHOBAH] BITYM3HSHUMH BUCHHUMU. [IpuBeicHI icHyroul Kiacu@ikamii METOJIB OIHKH
e()ESKTUBHOCTI MapKETHHTOBOT JisSUTBHOCTI, BUICHI 1X HEMOMIKH Ta 3alpOINOHOBaHA KJIacUQikallis,
SIKa TPYHTYETBCS HA JOCBIi1 BITYM3HSHUX MIXOJIB JIO IIbOTO TTUTAHHS.

In work presented method of estimation of efficiency of marketing activity enterprises, offered
domedtic scientists. Existent classifications of methods of estimation of efficiency of marketing
activity are resulted, their failings are selected and classification which is based on experience of
domestic approaches to this question.

KawuoBi caoBa: wmeronu oOimiHKE e(EKTUBHOCTI, MapKETUHIOBA JisUIbHICTH

HiIpUEMCTBA, KiIacu(iKallisi, MOKa3HUKU €EKTUBHOCTI.

Ilocmanoeka npooénemu 6 3a2anbHomy 6u2nA0i ma ii 36 A30K 3 6AHCIUBUMU
HayKoeumu a0 npaKmuyHUMU 3a0a4amu.

AKTyaJIbHUM THTAHHSM JUIsI €KOHOMIKHM WiANPUEMCTB 3aBXIH IOCTaBaja
edekTuBHICT BUKOpUCTaHHA KowTiB. [loumnaroum 3 90-x pokiB XX cropiuds
BXKIIMBOIO CKJIAJIOBOIO BUTpAT HA MiANMPUEMCTBAX cTaB MapkeTwHr. OJHaK J0Ci HE
iCHy€ NUIAXIB BU3HAYEHHS, HACKUIBKH €KOHOMIYHO OOIPYHTOBAHMMH € IIi BUTPATH.
[lpyanaamMu 1HOTO MOXYTh OyTH: HeEJOCTaTHS OOI3HAHICTh CIIBPOOITHUKIB
MapKeTHHTOBOTO BTy MIANMPUEMCTBA B aHai3i EKOHOMIYHOI e(QEeKTHBHOCTI
TISITBHOCTI, 1711 OUTBIIOCTI CIIBPOOITHUKIB €KOHOMIYHOTO Bimiy Ta Oyxramrepii
MiMPUEMCTBA MAapKETHMHTOBHHA Bimin — 1€ ,3akpura’ Ta ,He3po3ymima” 3
€KOHOMIYHO1 TOYKH 30py (YHKIIOHATbHA OJWHHUIS MiTMPUEMCTBA, sika OUIBIIICTH
CBO€] yBaru MPUIUILE TBOPYiM AISUTBHOCTI, HE 3Ba)KAI0UM Ha KUIbKIiCHI ()iHAHCOBI

IMOKAa3HUKH, a B OCHOBHOMY CIITMPAECTHCA HA METOAU CKCIICPTHUX OHiHOK.
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AJne B yMOBax KOHKYPEHTHOI OOpOTHOM Cy4acHOTO PHHKY HEOOXITHO YiTKO
BHU3HAYATH, SIKUW MPUOYTOK Oy/1e MPUHOCUTH TOW UM 1HIIUN MapKETUHTOBUN KPOK IIIe
10 TIOYaTKy MOro BIPOBA/KEHHs. B LMX ymMoBax HEMOXJIMBAa CUTyallis, OpH SKIA
BJIACHUK TIANPUEMCTBA HE MOJKE HANEBHO CKa3aTH, fKI MapKETHWHTOBI 3ax01u
npuHecyTh NpuOyTOK, a ki 30utku. g BupimeHHS 1€l mpobiieMu HEOOXiTHO
MPOBOJWTH aHAN3 MApKETUHTOBUX Jill 3a JOMOMOTOK MeETOJiB (iHaHCOBOT

e(eKTUBHOCTI MapPKETHHTOBOT TiSITBHOCTI.

Ananiz ocmannix 0ocnioxcensv i nyonikayii, y AKUX HOKAAOEHUIl HOUYAMOK
piuienna 0anoi npodaemu i Ha AKI ONUPAECMBCA AGMOP, BUOLIEHHA HeGUPIUIEHUX
paniue YacmuH 3a2aibHoi RPOOIEMU, AKUM RPUCBAYEHA OAHA CIANIMAL.

Pospaxynkamu exoHOMiuHOT edekTuBHOCTI 3aiimanmuch T. AwmoOnep [4],
Jlerckonn JIx. [9], Haymosa B.C. , M.B. Bucouina, I1. I'onyokxos, H.K. Moiceesa,
B. H. IToxa6os, 1. B. [Tlonomapenko, FO.H. Conosiios, Jlepes suuenko T.€. [5],
B.A. Bep6a [6], O.M. I'pebemkoB Ta iH. B mpamsx Iux BUCHHX HaBEJCHI METOIU
OI[iIHKM MAapKETHHIOBO1 MisSJILHOCTI MiJNpPUEMCTBA 3arajoM. He BpaxoByeTbcs
crenudika MapKETHHTY [0 Taly3sX EKOHOMIKH, IO BHJIaM MapKETUHTOBHX Jii,
HEMa€ 3arajbHOI JYMKH MO0 PO3YMIHHS MAPKETUHTY SIK 1HBECTHUIIMHOI isSITHHOCTI,
a TaKoX TMOHATTSA €(EeKTHBHOCTI MapKETMHTOBOI [iSJIBHOCTI 3arajoM. BiacyTHs
3aranbHa Kiacu@ikallis METOIIB OIIHKK €()EeKTUBHOCTI MAPKETHUHIOBOI JisIILHOCTI,
Ha SKill OCHOBI MOXHa OyJ0 O 3MIHCHUTH TOPIBHSHHS WX METOJIB Ta BU3HAYUTH

MOXJIMBOCTI JIO iX 3aCTOCYBaHHS.

Dopmynosanns yineu cmammi (NOcCmanosKa 3a0aui).

L{ine cTaTTi monsArae y BH3HAYEHHI MOKAa3HHKIB, SKi OyIyTh BKIIIOYEHI MpPHU
aHaJi31 e(peKTUBHOCTI MAPKETHHTOBOI TiSIIHHOCTI MiAIPHEMCTBA.

3 MeToto BUpiIeHHS 1i€l mpoOiaeMu HaMu OyJIH MOCTaBJICH] HACTYIHI 3aBJaHHS:

- PO3IJISIHYTH METOJIM OLIHKH e()EeKTUBHOCTI MapKETUHTOBOI isSJIBHOCTI
i IPUEMCTB, M0 PEKOMEHAYIOTHCA  BITYM3HSHUMH  JOCTIAHUKAMH, Ta
MpoaHai3yBaTH X HEAOJIKH;

- 3aMPOTNOHYBATH KJIacu(iKaIlifo BITYM3HIHUX TEOPETUYHUX MiIXOIB 10 OI[IHKU

e(eKTUBHOCTI MapPKETHHTOBOT TiSITEHOCTI.

Buknaoenna  ocnoeéno2o  mamepiany — 00CHiOMCEHHA 3 HOBHUM
00IPYHMYBAHHAM OMPUMAHUX HAYKOBUX PE3YTbMaANie.
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IcHye nmexinbka MmigXoZiB 10 BHPINICHHS MPOOJIeMH BHU3HAYEHHS €(PEKTUBHOCTI
MapKeTHUHToBOi misutbHOCTI. Tak, Jlepes sHuenko T.€C. mpencraBuB kiacudikaiiito,
KA OXOIUTIOE KUTbKICHI MOKa3HUKHU €(EKTUBHOCTI:

* bacamomipui memoou (B mepiny 4depry (aKTOpPHHH 1 KIACTCPHHUH aHAII3H).
BoHu BUKOPHUCTOBYIOTHCA ISl OOTPYHTYBaHHS MapKETHHTOBUX pillleHb, B OCHOBI
AKUX JIeKaTh YUCIICHHI B3a€MOTOB’s3aHi 3MiHHI. Hampwukian, BU3HaueHHS 00CATY
MPOAaXy HOBOTO MPOAYKTY 3aJ€XKHO BI1J HOTO TEXHIYHOTO PIBHS, I[IHU, BUTpAT HA
peKamy, IHITUX €JIeMEHTIB KOMIUIEKCY MapKETHHTY,

* pezpecusHi i Kopenayiuni memoou, ikl BAKOPUCTOBYIOTHCS /1JIsl BCTAHOBJICHHS
B33a€EMO3B'SI3KIB  MDK TIpylnaMy 3MIHHHMX, IO XapaKTE€PU3yIOTb MAapKETHUHIOBY
TiSTBHICTD MM ATIPUEMCTBA,

* imimayitini Memoou, 1O 3aCTOCOBYIOThCS Ui 3MIHHHMX, SIKI BIUIMBAIOTh Ha
MapKeTHHIOBY  CHUTyamifo (HAOpWKIaa, KOHKYPEHIN) 1 HE  MiAJaloThCS
aHAIITUYHOMY DPIIIEHHIO;

* Memoou cmamucmuyHoi meopii npuiHAmms piuieHb BUKOPUCTOBYIOTHCS IS
CTOXACTHUYHOTO OIHCY PEaKIIii CII0KMBAYiB Ha 3MiHH PUHKOBOI CUTYaLlii;

* OemepmiHOBaHi Memoou 0ocniodcents onepayiu (B Mepiry 4epry JiHiiHe Ta
HeJiHiHe TporpamyBaHHs). L[i MeToaM 3acTOCOBYIOTHCS 3a HAsSBHOCTI OaraThbox
B3a€EMOTIOB’ SI3aHUX 3MIHHUX 1 HEOOX1THO 3HAWTH oNTUMaNbHE pimeHHs. Hampukias,
BapiaHT JOCTaBKH TOBapy /A0 CHOKMBada, KU 3a0e3medye MaKCUuMaIbHUI MPUOYTOK
M0 OJTHOMY 3 MO>KJIMBUX KaHAIIB PO3MOILIY;

* 2i6pudHi Memoou, SIKi 00’ €THYIOTh JAeTepMiHOBaHI Ta WMOBIpHI (CTOXaCTHYHI)
XapaKTEPUCTUKH 1 3aCTOCOBYIOTHCS, 3a3BHYAH, IS TOCIIDKEHHS MPOOJIeM PO3MOILTY
TOBAapIiB,;

* Mooeini cimb08020 NIAHYBAHHSL.

[{i rpynu KiTbKICHUX METOJIB HalUacTillle 3aCTOCOBYIOTHCSI Y MAPKETHHT OBOMY
ayauTi, ale He BHUYEPHYIOTh BCHOTO ix posmairta. Ilpm ayauti mMapKeTHHTOBO1
HiSUTBHOCT1 MOKYTh BUKOPHCTOBYBaTUCH MoHa 60 metoiB [5].

B.A. Bepb6a Tta O.M. I'pebemkoB 3amponoHyBajld yci cydacHi METOIWYHI
migxoau o0’ €IHATH Y JBI TPYIU 3a KpUTEpieM crocoOy omiHioBaHHS . 1) HA OCHOBI
eKCIEPTHUX OI[IHOK; 2) HAa OCHOBI BH3Ha4YeHHs (piHaHCOBOI OowiHKU. [Tpu womy mpu
BUKOPHCTaHHI ()iHAHCOBHUX OI[IHOK €()EeKTHBHICTh MOXXHA BHU3HAYaTH a00 3 MO3MIIii
MiBUIICHHS PUHKOBOI BapTOcTi Oi3Hecy, a00 Ha OCHOBI aHaji3y MOKa3HHUKA
peHTabeIbHOCTI MapKEeTUHTOBHX iHBecTHIlil (PMI).

[Tepma rpyma moka3HUKIB 0a3ye€ThCsi HA EKCHEPTHIN OIlIHIII BUKOHAHHS Ha
OiJOpUEMCTBI Takux (YHKIIH, SK CErMEHTYBaHHS PHUHKY W BHOIp LIJIHOBHX

CETMEHTIB, MO3ULIIOHYBAHHS TOBapy, po3poOKa eeKTUBHUX TOBAPHUX AaCOPTUMEHTIB,
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BUBEJICHHS HA PUHOK HOBUX TOBapiB, 3/[ICHEHHS THYYKOI I[IHOBOI MOJIITUKH, BUOIp
eekTUBHUX KaHamMB 30yTy W opramizamis 30yTOBOi MisUTBHOCTi, 3IiHCHEHHS
e(eKTUBHOT KOMYHIKAI[iiHOT AisutbHOCTI (mertampHO ommcano y [7]). OuiHUTH
BUKOHAHHS IMX (YHKIIH MapKeTHHTY ¥ (QYHKIIIH KepyBaHHS MapKETHHTOM MOYHA
TUTBKK 3a JOTIOMOTOK) EKCIIEPTHO1 OIHKH, SKY 3IIHCHIOITH (axiBIli CIyKOu
MapKEeTHHTY TiIPUEMCTBA.

Hpyry rpyiy moka3HUKiB MOYKHA TOJIJTUTH HA JIBa MiAXOIU:

1) nobpe BukiaaeHuit B mparsgx B.IIl.CaBuyka, skuii CTBEpIKye, MO B
Cy4yaCHHUX yMOBax B SIKOCTi yHIBEpCaJbHOTO IMOKa3HHKAa €()EeKTUBHOCTI AiSUTBHOCTI
KOMIIaHii TMOBHMHHA BHCTYyNAaTH BapTIiCTh Oi3HeCy, SK pPE3yJbTYIOUHH BUMIPHHK
OararcTBa BiacHuka [8]. JlochmigHWK BBaXkae, MO0 caMe Il KpHUTEpiil MOBHHEH
JIe)KaTH B OCHOBI MPH OI[iHIN, SIK MAPKETHHTOBO1 CTpaTerii KOMMaHii B IJIOMY, TakK 1
OKpEMHUX MapKETHHTOBHX MPOTpaM. BITMB MapKETHHTOBUX NPOTPaM € TBOICTHM: 3
OJHOTO OOKY, MapKETHHTOBI MMPOTpPaMH MOKJIWKAHI MMiIBUIIATH NOTOYHHUNA MPUOYTOK
KOMIIaHii, a 3 IHIIOTO BOHU CIHPHSIOTH 3MIIHEHHIO MKy ¢ipMu #H, OTXe,
CTBOPIOIOTh NIEBHUH IHTETpaIbHUH €(EeKT, 110 TPUBAE MPOTATOM JEKITBKOX POKIB.

B pamkax manoi meTtomosorii kputepii epeKTUBHOCTI MApKETHHTOBUX MPOTPaM
(i, oTxe, 3HAYCHHS JOJaHOT BApTOCTI Oi3HECY) 3aJICKHUTh BiJl YOTHPHOX (DIHAHCOBUX
(dakTopiB: a) 00CATIB OYIKyBaHHX TPOLIOBUX MOTOKIB; 0) MepioAy iXHBOI reHeparlii; B)
CTaOIIBHOCTI; T') CIIONYYSHHUX 3 HUIMH PHU3HKIB.

[Ile onHMM BaXJIMBUM MOMEHTOM, Ha sikoMy Harosouye B.I1. CaBuyk, € oniHka
e(eKTUBHOCTI MapKETHHTOBHUX MIpOTpaM, IO 0a3yeTbcs HA KIIOYOBUX MOKa3HUKAX
MapKEeTHHTOBOI [isUTBHOCTI, M0 SKUX BIJHOCSATHCS TaKi: BiJHOCHE 3aOBOJICHHS,
MPUXWIBHICTh, JOCTYIHICTH, BIJHOCHA I[iHA, BiJHOCHA CcHpuiiMaHa sKicTh. Llg
KOHIIEMI[is BUXOAUTH i3 3aranbHoro migxony KPlI (Key Performance Indicators —
KJTFOYOBI1 IMOKA3HUKHU JisUTBHOCTI). TOMY IPOIIOHYEMO YTOYHHTH HA3BY LBOTO ITiIXO1Y
Yy KOHTEKCTI MapKETHHTOBOI isUIBHOCTI SIK ,,KIIOYOBI MOKA3HUKH MapKETHHTOBOT
nissbHOCTi” (Key Marketing Performance Indicators abo KMPI).

2) OIliHKa e()eKTUBHOCTI MapKETHHTY, 10 0a3yeThCs HAa aHANI31 MOKa3HUKA
peHTabenpHOCTI MapkeTHHroBux iHBectuiiin (PMI), Oyno mokmagHo omucaHo JIx.
Jlerckommom [9]. Ilpomnec BuOOpY ¥ BU3HAUEHHS MPIOPUTETHOCTI MapKETHHTOBHX
IHBECTHIIIM 1CTOTHO BiAPI3HSAETHCA BiJ AHAIOTIYHOTO TPOIECY IS KamiTadbHUX
BKJIQJICHb, [0 BUMAra€ iHIIOTO MiAXOMy 0 aHali3y PEeHTa0eIbHOCTI W J03BOJISE
OUTbIl  TBOPYO  BUKOPUCTOBYBATH  TMOKA3HUK  PEHTAOENbHOCTI  IHBECTHUIIIH.
[IpunymenHs, K1 BILIMBAaIOTh Ha 3HaueHHs1 PMI, perynspHo KOperyroThcs 31 3MIHOIO
KOHKYPEHTHOTO CEPEIOBHINA, MOTPEO KIIEHTIB 1 BUAATKIB HA MAPKETUHTOBUN KaHaI.
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Tomy mnpomnexypu Bumipy PMI € rayukumu # aumHamMidHEMH, (QOKYCYIOTBCS Ha
KO)KHOMY KOHKPETHOMY DIillICHHI IIPO J0JATKOBI iHBeCTHIIIT [6)].

Ane 6 nepwiil Knacugikayii He K104 eHT AKICHI NOKA3HUKU, A 8 OpY2ill HEMAE
KiIbKICHUX NOKA3HUKIG AKOCHII MApKemunzy ma NOKA3HUKI6 npudymikoeocmi,
M OMY MOJMCHA 3ANPONOHYBAMU HACMYNHY K1ACUDIKaYilo 3a MAKUMU O3HAKAMU.

1. 3a oocacnennam mapkemunzo6oi yini, B SKOMY IIiJIi MOXYTbh OyTH BUpaKeH1
KUTBKICHO Ta sKicHO. HaWTumoBimn KiMbKICHI Imi: 30UIbIIEHHS YacTKW pPHHKY,
OTPUMAaHHS JOCTYyIy Ha PHHOK, 30UIBIICHHS YacTOTH KyMiBii, 00iry i oOcsriB
OpOJaxy, MOKPHUTTS HEpPEeaTi30BaHOrO MOTEHIiany puHKY. [lo HalBaKIMBIIHX
AKICHUX IIIed HajeXarh. 30UIBIICHHA pPIBHS BIIOMOCTI TOBapy CIIOKHBadaM,
MOJIIMNIICHHS. CTaBJCHHS CHOXHUBAYiB JO NPOJYKINI MMiJMPUEMCTBA, TOCUICHHS
HaMipy KyOUTH ii, TiABUINEHHS CTYNEHS 3aJ0BOJICHHS MOKYIKOI. MapKeTHHIOBi
LTl MAIPUEMCTBA HA IEBHOMY PUHKY Ta HAa MEBHUN MPOMIKOK 4acy BU3HAYAIOTHCS
OKpeMO B KOXXHOMY BHMAJKY KEPIBHUITBOM IMIANPUEMCTB 3 ypaxyBaHHSIM
0CO0JIMBOCTEH BHYTPITHLO-(hipMOBOT CHTYyaIlil Ta 30BHIIIHBOTO cepenoBuina[l]. Taxk,
Am6nep T. mpomoHye mpopaHXyBaTH KUIBKICHI Ta SIKICHI MapKETUHTOB1 MOKa3HUKH
TaKUM YUHOM:

- Profit/Profitability (ITpuGytok/moxoaHicTh);

- Sales, Value and/or Volume (ITpomaxi, LinuicTs i/ado 006’ em);

- Gross Margin (BanoBbrit mpubyToK);

- Awareness (Po3yminHs);

- Market Share (Volumeor Value) ([losas va punky (O6'em abo 11iHHICTS));

- Number of New Products (Hucio Hosux [Ipoaykris);

- Relative Price (SOMV alue/Volume) (Bignocha I{ina);

- Number of Consumer Complaints (Level of dissatisfaction) (Yucio
CnoxwuBuunx Ckapr (PiBeHb HEBIOBOJICHOCTI));

- Consumer Satisfaction (CrooskuBue 3a70BOJICHHS);

- Digtribution/Availability (Posmoain/mpuaatHicTs);

- Total Number of Customers (3aranbHa KiIbKiCTh KJIIEHTIB);

- Marketing Spend (Mapketunr Burpauae);

- Perceived Quality/esteem (Cnpuiinsta Skictb/mioBara);

- Loyalty/Retention (JlostipHicTh/3aTpuMKa);

- Relative Perceived Quality (BimnocHe cipuitHATTS sikocTi)[4].

2. Oyinka eghexmugHocmi MapKkemun2080i OisIIbHOCMI 3a 0ONOMO20K OYIHKU
akocmi mapkemunzy. llepenbadae OIIHKY HACTYNHUX (YHKIIH MapKETUHTY:
»TTOCTAYAIIbHUK ", , CTIOKHUBAY", ,MapKETUHTOBI KOMYHIKaIlii", ,fKICTh MOCIyT'H Ta

00cyroByBaHHs", ,, COIIAILHO-IIJIOBA aKTUBHICTB ", ,, iM1K” [2].
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3. 3a BukopuctaHHIM (IHAHCOBHX TOKA3HMKIB. YUCTUH TPHOYTOK,
pentabenpHicTh pogaxiB (ROS), penradenbricts iHBecTHllii (ROI), ekoHOMIUHMIA
npubytok (EVA), okynnict, uucra mnpuseaeHa aptictb (NPV), BHyTpinmas
noxonHicth (IRR), pentabenbHicTs inBecTuiliii B Mmapketuar (ROMI) [3].

He3Bakaroun Ha pi3HOMaHITHICTh MOKa3HHUKIB €()EKTHBHOCTI, ICHY€ MEKUIbKa
CYTT€BHX HEJIOJIIKIB IX BUKOPHUCTAHHS:

-3Ha4YHa iX YacTHMHA PO3PaxOBYETHCS HAa OCHOBI EKCIEPTHUX OIIHOK 1 He
BioOpaxae piHaHCOBUI pe3yabTaT MAPKETUHTOBOI JisSTIbHOCTI;

- piHaHCOBI TOKAa3HUKM B MApKETHHIY HE BpPAaxOBYIOTH B3a€EMO3B 530K MIXK
MapKeTHHIOM Ta BapTICTI0O HEMaTepialbHUX aKTHBIB mianpueMctBa (OpeHn-
KaIiTajJoM Ta CIIO’)KMBYUM KaIliTAJIOM);

- He3'siCOBaHE, SKUM  YWHOM  BIJOKpEMUTH  TOpHOYTOK,  OTPpUMaHUU
MiMIPUEMCTBOM  Bil MapKETHMHTOBOI JiSUIBHOCTI Bifg MNPUOYTKY, OTPHUMAaHOTO
i IMTPUEMCTBOM BiJI TOCTIONAPCHKOT, (HiHAHCOBOT Ta 1HIIOT AiSITLHOCTI.

BucHOBKM 3 1aHOTO0 JAOC/II:KeHHS Ta NEePCNEKTHBU MOAAJIbIINX PO3PO0OK B
HbOMY K HANIPSIMKY.

[IpencraBnena Hamu kiacudikamiss HaWOILIBII MIMPOKO OXOIUTIOE BCi aCHEKTH
MapKETHUHTOBO1 AISUTBHOCTI MIAMPUEMCTBA, TaKi K SIKICTh MAPKETUHTY Ta JTOCSTHEHHS
[iJell MapKeTHHTy, aje moTpedye mojgampbmux M0poOok. lo ckimagy MapKeTHHTY
BXOJUTh TBOPYi KOMIIOHEHT B OUTBIIINA Mipi, HIK JO IHIIUX BUAIB TOCIOJapCHKOT
TiSTBHOCTI, KM PO3paxyBaTH MOXHA TUIBKH 32 JOMOMOTOI0 METOAY EKCIIEPTHHX
OI[IHOK SIK KIJTBKICHO, TaK 1 SKICHO, BHKJIIOYATH SKWUH 13 METOIIB aHali3y

€(hEeKTUBHOCTI HE MOYKHA.
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