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OXOPOHA 3HAKIB /14 TOBAPIB TA TOCNYT B KOHTEKCTI PO3-
BUTKY PUHKOBUX BIAHOCUH

B faHili po6oTi po3rnsHYTi NpaBoBi Ta eKOHOMIYHI acnekTW 3axXMUCTY 3HaKiB Ans ToBapis
Ta nocnyr, AK Ba>KNMBOro (hakTopa MifBULLEHHS KOHKYPEHTOCNPOMOXKHOCT i, BM3HAYeHI
OCHOBHI MOJMIO>KEHHS LLOA0 XapaKTepHMX 03HAaK TOProBoi MapkuM Ta BUKOPUCTAaHHA ii B
KOMepLiiHi isnbHOCT .

B faHHoli pa6oTe paccMOTpeHbl NPaBoBbIe 1 3KOHOMUYECKVE ACNEK T bl 3aLLMT bl 3HAKOB A/151
TOBapOB U YC/yr, KaK BaXKHOT0 (hakTopa MoBbILLIEHWST KOHKYPEH T OCMOCOGHOCT U, onpeene-
Hbl OCHOBHbIE MOJIOXKEHUSI OTHOCUTENBHO XapaKTepPHbIX MPKU3HAKOB TOPrOBOA Mapku 1
1CMO/b30BaHNS! ee B KOMMEPUECKOI e TeNbHOCTU.

In this work considered lawful and economic aspects of the protection of sings for goods and
services, as an important factor of increasing competitiveness, determined main statutes of
trademark and using it in the commercial activity.

CbOrofHi B ycboMy CBITi 3HaK A/ TOBapiB Ta Nocnyr (TOProea Mapka) BU3Ha-
€TbCA HEBif’EMHVUM €1EMEHTOM PUHKOBUX BiHOCWH, BXX/MBKMM (DaKTOPOM MiABu-
LLEHHS1 KOHKYPEHTOCMPOMOXHOCTI MPOAYKLiT, 3aXMCTy Bij HeA06POCOBICHOT KOHKY-
peHLiT.

BukoHyoun hyHKLit0 iHAMBIAYani3ayii ToBapis i nocnyr cy6’eKTiB rocnoga-
pOBaHHA TOProBa Mapka CTae AeAani BaXK/MBILLMM eKOHOMIYHMM BaXKesieM B YMOBax
aKTuBi3aLii Toprisni Ta rnobanisayii Mi>kHapoLHOro TOPriBeNibHOro NPOCTOpY.

ToprosenbHa MapKa (3Hak a5 ToBapiB i nocnyr) — Le 3acié gnsa iHamBigyani-
3aLii ToBapy Ta nocnyru. oro ocHoBHa (yHKLf — 336e3MeUnTi MOXAMBICTb Bifpis-
HWUTW TOBapW Ta NOCAYTK, WO BUPO6MSAIOTLCA i/abo HagaTbCA OAHUMMN BUPOOHUKaMM
Bifl OAHOPIAHMX TOBAPIB Ta MOCAYT iHLINX BUPOBHNKIB.

Ak 3aci6 iHaMBigyanizauii ToBapy i MOCAyru TOProeefibHa Mapka MoBUHHA
MaTWu PO3pPi3HANbHY 34aTHICTb, 6YTU OpPWUriHa/IbLHOK, NIErKo 3anam’saToByBaTucs. Lle
[l03BO/ISIE CNOXKMBAYy i3 LUMPOKOr0 CMeKTpa 3anponoHOBaHOr0 PUHKOM TOBapiB BUO-
paTyvi TOiA, BUPOBHIMK SIKOTO MOMY BiJOMUIA | KOPUCTYETLCA rapHOK penyTauieto.

Cy6’exTamm npasa iHTeNeKTyanbHOI BNAaCHOCTI Ha TOProBesibHY MapKy 3rifHo
3 3aKOHOM YKpaiHu ,,[1po 0XOpOHY NpaB Ha 3HaK A1 ToBapiB i mocnyr” € gisnyHi Ta
IOpUANYHI 0cobu. JliLie B NOOANHOKMX BUMaLKax po3po6atoBay TOProBeibHOT MapKm
€ 0[JHOYAaCHO i B/IACHUKOM CBiJOLTBA Ha 3HaK f1s TOBapiB i Nocnyr (TOprosenbHy
Mapky). Im's po3po6toBaya TOProBesibHOI MapKu B CBIAOLTBI He BKa3yHOTb.

MpaBo BMKOPUCTOBYBATM 3HAK CaMOMY BIaCHUKY Ta BUK/OYHE NpaBo 3a60-
POHATU iHLWMM 0co6aM BUKOPUCTOBYBATM MOr0 Hafjae CBiAOL TBO Ha 3HaK A1 TOBapiB
i nocnyr (ToproeefibHy MapKy). BUKOPUCTaHHAM 3HaKa BU3HAETHCA:

" HaHeCceHHs /ioro Ha Oyab-AKWIA ToBap, [/ SKOr0 3HaK 3apeecTPOBaHO,
YMNaKoBKY, B AIKi/i MiCTUTBCSA TakWil TOBap, BMBICKY, MOB'A3aHy 3 HUM, eTUKETKY, Ha-
LUMBKY, GMPKY U iHLWXIA NPUKPINAeHWiA [0 TOBapy NPeaMeT;

®  3aCTOCYBaHHS Oro Mif 4Yac NMPOMOHYBaHHA Ta HafaHHA GYy/b-sKOT noc-
nyrun, Ans sKoi 3HaK 3apeecTPoBaHo;

= 3aCTOCYBaHHS Oro B Aif0Bili AOKYMEHTAUIi Y/ B peknami Ta B Mepexi
IHTEPHET, Y TOMY UKCAi B JOMEHHMX iIMEHaX.
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3ALVTA BPEHIA

CTaTbs MOCBsILLiEHA OLEHKe OPUAMYECKO cunbl GpeHaa. ABTOP aHaM3MpyeT OAHO U3
Ba>KHEMLUMX MOHATWIA OpeHA-MeHeq>KMeHTa — WAEHTUYHOCTb 6peHaa, ee CyLHOCTb,
(hYHKUMN 1 0CO6EHHOCTW. Tak>Ke B CTaThe ONPeLe/eHbl OCHOBHbIE Mepbl MPeAoCcT OPoO>K-
HOCTW, KOTOpble HeoGXOAMMO MPUHSATb, YTO6bI M36EXKATb NOTEpPU MpaB Ha 3aWUTy
6peHga.

CTaTTa npucssYeHa OLiHL FOPUANYHOIT cin BpeHdy. ABTOp aHanisye 0fHe 3 HaBa>Kn-
BiLLIMX MOHATb GpeHAy-MeHeA>XKMEHTY — ileHTUYHICTb 6peHay, ii cyTb, (hyHKUIi i ocobnum-
BOCTI. TaKO>K B CTAT Ti BU3HAYEHI OCHOBHI 3aX0fy 06epe>KHOCTI, AKi HeobXigHO MPUIH-
ATW, W06 YHUKHY T W BTpaTy Npas Ha 3axX1CT 6peHay.

The article is devoted the estimation of legal force of brand. An author analyses one of major
concepts of brand-management is an identity of brand, its essence, functions and features.
Also in the article basic measures are certain cautions which must be accepted, to avoid for-
feiting right on defence of brand.

Kak Tonbko 6peHf fobuBaeTcs ycnexa, ero HauMHalT KOnmMpoBaTb, KoMK
NosABNAOTCA N MHOXATCS. [peaMeToM KONMpoBaHWUsA MOryT 6bITb UAeu, KOHLenuum
1 ToBapbl. KOHKYpeHUWs HOCUT elle 60nee MHTEHCWBHBIV XapakTep, Korga peyb
naeT 06 NHTeNNeKTyabHOV COBCTBEHHOCTM: 3TO NATEHThI U AW3aliH, a Takke fopma
NPOAABLIOB 1 AaXKe TOProBble MapKu (MMs nam rpadmyecknin obpas 6peHaa). Kpove
TOro, UMMUTALMN BO3HUKAIOT HA OCHOBE CO34aHWA MoAdenok. B aTom cnyyae Herno-
CpeACTBEHHO Lie/b0 KONMPOBaHMS CTAHOBATCA Hanmbosee N3BECTHbIE BpeHabl.[1]

NmmnTaums 6peHga — OAMH 13 caMbiX PaCpOCTPaHEHHbIX METOL0B HE3aKOH-
HOro NPOABVMXEHUS TOBapa Ha PbiHKe. MmuTaumsa nofpasymeBaeT Co3faHune Komuu
M3BECTHOr0 GpeHa AN MOBbILLEHWS NONYNAPHOCTY CBOEro npoaykTa. CyluecTsyeTt
HECKO/bKO BMAOB MMUTauuy 6peHpa. Camble pacnpocTpaHeHHble U3 HUX: (DOHeTK-
yeckas, ueTorpadmyeckas, CloXXeTHas.



