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OIIHIOBAHHSI E®EKTUBHOCTI PEKJIAMHOI JISIJIBHOCTI
MAJIOT'O MIAITPUEMCTBA B YMOBAX MEPEXITHOI EKOHOMIKH

VY 1omoBizai po3riasAaeThes CKIIAJ0Ba YaCTHHA KOMILIEKCY MAPKETUHIOBUX 3aXO0/1B
— pexnama. IlokazaHO NUIAXM TOKPAIlEHHS PEKJIAMHOI MJISJIbHOCTI Mayloro
nignpueMcrTBa.  Po3pobneno  iHdopmauliiHy ~— TEXHOJOTI0  ONTUMIZAllli
MeJlalulaHyBaHHsI  pPEKJIAMHOI  JISUIBHOCTI  TYpUCTUYHOI  (pipMH, TOKa3aHO
€()EeKTUBHICTb JOCHI/I)KEHb.

Qununkoeckas JI.A., [lupocosa H.H., Ykpauna, Xapvkos

OIIEHKA D®®EKTUBHOCTH PEKJAMHOM JESATEJIBHOCTH
MAJIOT'O HNPEAIIPUATUA B YCJIOBUAX MHNEPEXOJHOM
IKOHOMMKHN

B poxmane paccMmarpuBaeTCs COCTaBHas 4YacTh KOMIUIEKCA MApPKETHHIOBBIX
MEpOIpUATUN — pekiama. [lokasaHbl yTH yay4dlleHUs] PEKIAMHON JAEATEIbHOCTH
Majoro npeanpusTus. Paspaborana nHpOpMaIMOHHAs TEXHOJIOTHSI ONTHUMHU3aLUN
MeUaIIaHUPOBAHUS PEKIIAMHOM AESTENbHOCTU TYPUCTUYECKON (PUPMBI, TOKa3aHa
3 PEKTUBHOCTH UCCIIETOBAHUM.

Filipkovskaja L.A., Pirogova N.N., Ukraine, Kharkov

ESTIMATION OF EFFICIENCY OF ADVERTISING ACTIVITY OF THE
SMALL ENTERPRISE IN CONDITIONSOF TRANSITIVE ECONOMY

In the report the component of a complex of marketing actions - advertising is
considered. Ways of improvement of advertising activity of a small enterprise are
shown. The information technology of media planning optimization of advertising
activity of atravel company is developed, efficiency of researches is shown.
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