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CYTIEPEYHHOCTI 3OBHILLUHBOIO TA BHYTPILLUHBOIO
CEPEAOBNLIA AK OAXXEPEJ/TO PO3BNTKY COLLIIAJIBHO-
EKOHOMIUHOT CUCTEMW HA OCHOBI MAPKETUHIOBOI
OIANTbHOCTI

BcTyn. Ha cbOrofHilwHii JeHb OCHOBHOK TeHAEHLiEH0 PO3BUTKY EKOHOMIKM
€ TMOCTIMHO 3pocTatoya [AMHAMIYHICTb 3MIH OTOYEHHS TaKkoi  couiasibHo-
eKOHOMIYHOT cucTeMu, AK mpomucriose nignpuemcrtso. Came uUA AUHAMIYHICTb
3MiH | HEBM3HAYeHICTb 30BHILLUHLOrO CepefoBULLIA B MOEAHAHHI 3 BHYTPILLHIMK CY-
MEePEYHOCTAMUN € IKEPESIOM PO3BUTKY COLLia/IbHO-eKOHOMIYHOT CUCTEMM, Y CBOHO
4yepry po3BUTOK MOTpebye ynpaBniHHSA, fKe 3abe3neyye BUK/IHOYHO MapKETUHI0Ba
LIANBHICTb.

NocTaHoBKa 3agadi. Takum YnHOM HeObOXIAHO [oKasaTu, WO [IKepesiom po-
3BUTKY COLlia/IbHO-EKOHOMIYHOT CUCTEMMU € CYMEPeyYHOCTI 30BHILLIHLOrO Ta BHYT-
PILLHBLOrO CepefioBMLLA MIANPUEMCTBA HA OCHOBI MapKeTUHIOBOI AisANIbHOCTI.

Pe3ynbTaT. Ha HasBHICTb | BN/MB Ha MPOLEC PO3BUTKY CYNepeyHOCTeN
YKa3yHTb B CBOIX poboTax 6arato aBTopiB [1, 2. 3]. [poTe MOXKHa 3anporoHyBaTH
[esKe nepeTBOPeHHs 3anponoHOBaHMX Knacugikaui 3 TOYKM 30pY X BMNIMBY Ha
MapKeTUHIOBY AIANbHICTb.

Tak, [0 30BHILIHIX CynepeyHoCcTelr MOXYTb OYTW BifHECEHI: CYrnepeyvHOCTI
MaKpocepeLoBULLa; CYrNepeyHOCTi CepefoBuULLa HaNbAMKUYOro OTOUEHHS; Ccynepe-
YHOCTI MiKpocepeaosuLLia (MarOTbCA Ha yBasi NocTavyasibHUKN, NOCEPeaHNKN, KOH-
KYPEHTM | CNoXuBadi), a 0 BHYTPILLHIX CyrnepeyHOCTenr: CynepeyHocTi, Wo nid-
BULLLYIOTb THYYKICTb Ta afanTMBHICTb CUCTEMMW; CYMEPEYHOCTI, WO BeAyTb A0 do-
PMYyBaHHA HOBOI ANCUNATUBHOI CTPYKTYpPMU.

TakoX [0 BHYTPILWHIX — Ti CYNepeyHocCTi, WO BMHUKAKOTL: MIXX LINICHICTIO
nignpuemMcTBa i HeOOXIAHICTIO aBTOHOMIT MOro CTPYKTYPHUX NiApo3finis; Mix
N/1IAaHOBICTHO PO3BUTKY | HEBM3HAYEHICTIO MOr0 YMOB; MiXK LIeHTpasni3auieto i geLe-
HTpanisauieto ynpaeaiHHA; MK HAyKOBMM Ta TBOPYMM Migxo4amn npu yxsaneHHi
piLleHb; MIXK PETeNbHICTIO | TBOPYICTHO CMiBPOOITHUKIB.
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| BHYTpILUHI, | 30BHILLHI CYMNepPeYHOCTI MOXYTb OYTW: 3a piBHEM CKIaAHOCTI —
MPOCTI, CKNafHi; 32 MOX/IMBICTIO PO3B’A3aHHA — PO3B’A3HI, HEPO3B’A3HI; 3a nep-
LLIOYEProBICTHO PO3B’A3aHHS — TEPMIHOBI, NaHOBI, HETEPMIHOBI.

OCKifIbKM Cy6’€eKT ynpaBniHHA B MPOLECi YNpaBniHHA PO3BUTKOM MPOMUCIO-
BOro NiAMPMEMCTBA YaCTO MOXEe YMHUTYK NNLLE He3HAYHWIA BMNIMB Ha PO3B’A3aHHS
30BHILLHIX CynepeyHOCTe, a Ha PO3B’A3aHHA CYMnepeyHOCTeN MaKpocepeaoBumLa
NMPakTUYHO He MOXKe BMaMBaTW, CNif 0CO6/MMBY yBary MNpuAinAtT po3B’f3aHHIo
BHYTPILLHIX CYrnepeYyHOCTeNn, Ha AKi BNAMB Cy6’eKTa ynpaBiHHA 4OCTaTHbO CYTTE-
BWIA, a iHOAI NPaKTUYHO HeOOMEXeHWIA. [10 BHYTPILLHIX CynepeyHOCTe HanexaTb
Ti, WO BUHMKAKOTb: MIX LIJTICHICTIO MignpuemcTsa i HeOOXiAHICTIO aBTOHOMIT 0ro
CTPYKTYPHUX Migpo3Aainis; MiXK MNAaHOBICTHO PO3BUTKY i HEBM3HAYEHICTHO MOro
YMOB; MK LeHTpanizalieto i geleHTpanisauieto ynpasniHHA; MK TpaguuiiHMm
Ta TBOPYMMM MigX0AaMW NPU yXBa/eHHI PilleHb; MK PETeNIbHICTHO | TBOPYICTHO
CNiBPOBITHUKIB.

Hepo3B’A3Hi CyrnepeyHOCTi MOCTIAHO MOBUHHI BYTW Y MO/ 30py MapKeToso-
riB 4715 T0ro, abu BYacHO 6y/0 BXUTO 3aXO0AiB 3 MiHIMi3aLiT HacniAKiB pyMHIBHOIO
BM/IMBY HEPO3B’A3HUX CYMNepevyHOCTEN.

[MposiBM 30BHILLUHIX CYMepeqyHOCTen MOXYTb OYyTWM Halpi3HOMaHITHILLUUMN:
MOYMHAKOUM Bif KOH(NIKTY YXBasleHOI NiANPMEMCTBOM CTpaTerii Ta, Hanpuknag,
YXBa/IeHOr0 Nap/1aMeHTOM HOBOIO MPaBOBOro Yy EKOHOMIYHOI0O 3aKOHY abo Ky/b-
TYPHUMU 1 PENiridiHUMN TpaauLisMn faHOT KpalHW | 3aKiHYyoUuM Herapasgamm B
IHPPaCTPYKTYpi AaHOT rasny3i abo HaBiTb NPOCTO MOPYLUEHHSIM 3B’A3KIB 3 OAHUM 3
e/IEMEHTIB MIiKpOCepefoBuLLa, HaNpuKag, 3 noctayalbHUKaMyY 4n NnocepesHuKa-
MU. PONb MapKeTUHTry B AaHOMy BMNAAKY NONArae B 3abesrneyeHHi HaLXOMKEHHSA
HeoOXigHOT IH(hopMaLii 4O CUCTeMM, a TaKOX Y 3abe3nevyeHHi 3BOPOTHOIO 3B’A3KY
CUCTeMU i3 30BHILLHIM cepefoBuLLeM. TakMM YMHOM, BUKOPUCTOBYHOUM MapKe-
TUHT SIK NOCepefHMKa, NiANPUEMCTBO Mae MOXXIMBICTb TUM abo IHLIMM YNHOM Bi-
[pearysaty Ha 3MiHM 30BHILLHBLOIO CepeoBuLLA.

BucHoBOK. BrBYEHHSA MpoLecy po3BUTKY MPOMUCIOBOrO MiANpUEMCTBA He-
00XxiaHe, OCKiNbKM [03BONSAE YCBIAOM/IEHO 1 e)eKTUBHO YNpaBnsaTu NpPoLecoM po-
3BUTKY NPOMWC/IOBOr0 NiAMNPUEMCTBA HA OCHOBI MapKETUHTY, a Lie 403BOJIAE r0BO-
PUTU NPO Te, WO MapKeTUHI CTaHOBUTb (hyHAAMeHTa/lbHy OCHOBY PO3BUTKY CY-
4acHOro NPOMMIC/IOBOrOo MiANPUEMCTBA.

Cnucok nitepatypu: 1. PaesHesa O. B. YnpasniHHA PO3BUTKOM MiAMPUEMCTBA: METOLO/OriSA, MeXaHi3-
mu, mogeni: MoHorpadis. — X.: Bug-so «IHXXEK», 2006. — 496 c. 2. MNMywkap A. V. KoHuenuma mogenu-
POBaHWA YMpaB/IEHYECKOro pasBUTUA MPOU3BOACTBEHHO-3KOHOMMYECKMX cucTeM. — JloHeuk, 1997.
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ESTIMATING EFFICIENCY OF ADVERTISING
IN A DIFFERENTIATED PRODUCTS INDUSTRY

Increased competition between producers in Ukraine has led many firms to
increase their advertising efforts. According to the data of State Statistics Commit-
tee of Ukraine, total advertising expenditures in Ukraine in year 2007 amounted to
3 billion 893,8 million hryvnas [1]. However, how to measure the economic effect
of advertising precisely remains unclear. Hence, a model for quantifying the im-
pact of advertising on profits, outputs, and prices would be of considerable theoret-
ical and practical interest.

The role of advertising in the competition between firms has always been a
matter of scientific interest. Economists have developed quantitative models to
study the impact of advertising. Stigler (1961), Grossman and Shapiro (1984) ex-
amine models with informative advertising messages [2]. Nelson (1974),
Schmalensee (1977), analyze models where firms use signaling advertising [3], etc.

We investigate the impact of advertising in a oligopolistic competition within
the multinomial logit framework, pioneered by McFadden (1973) [4]. There exist

N firms, each controlling a single product. Products, indexed by 1=1-N are dif-
ferentiated by consumers’ perception of its quality dJ, which can be affected by

advertising. Consumers also differ by their preferences for product’s design, color,
brand name, etc. (stochastic component of the utility function). More precisely,

consumer’s utility from choosing a product Iis given by this utility function:

: (1)

where ©i is a stochastic component of consumer’s utility, described by ex-
treme value distribution with a cdf:

35



