Takum 06pa3oM, 0AHOI 13 0COBEHHOCTEN MOCTPOEHUS MOTUBALIMOHHOI cHc-
TEMbl [JO/DKHA CTaTb €e 3aBUCMMOCTb OT BUAA AeATENbHOCTY NPeANpUsTUs, a CUCTeMy
MOOLLPEHUIA, OPUEHTMPOBAHA Ha BbINOHEHWE YCTAHOB/EHHbIX M1aHOB.
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PA3N XKUTTEBOIO LIMKITY TOBAPY AK AKTOP ®OPMYBAHHA
MOIro KOHKYPEHTOCIPOMOXXHOCTI

MponoHyeTHCA BUKOPUCTaHHA MaTeMaTMWYHOro anapaTy f1s po3paxyHKy 06’emy peaniso-
BaHOI NpoayKLii Ta npubyTKy Ha KOXKHIl cTagil >XWT TEBOro LKy ToBapy Ta Becb 1oro
LMK, Taknii po3paxyHoK MOTPi6eH AN yxBasieHHI piLLeHHs Npo mepexif nignpveMcTBa Ha
BUIMYCK HOBOTO BUAY NPOAYKLIT.

MpegnaraeTca UCMoMb30BaTh MaTeMaTUYeCKUii annapaT 4fs pacyeTa o6beMa peanmso-
BaHHOW NPOAYKLMM 1 NPUBBINM Ha Ka>KAoW CTaanm >KU3HEHHOTO LIMK/a ToBapa U ero Bech
UMKN. Takoii pacyeT HeOBXOAWM ANsi MPUHSTUSA PeLleHnst O nepexofe NpeAnpusTUus Ha
BbIMYCK HOBOTO BMZA NPOAYKLUM.

Offered to use the mathematical method for calculation of the volume of marketed product
and profit on each stage of goods lifecycle and of its all cycle. Such calculation required for
decision making about turning the enterprise on issue of the new type to product.

Ha cyyacHoMy eTani po3BUTKY eKOHOMIKM YKpPaiHWN akTyanbHUM € MifBULLEH-
HA eheKTMBHOCTI AisIbHOCTI MPOMMCOBUX MiAMPMEMCTB 3a PaxXyHOK BMMYCKY KOH-
KYPEHTOCNPOMOXHOT NpoAyKuii. Ha piBeHb KOHKYPEHTOCMPOMOXHOCTI NpoayKLuit
BM/IMBAE (hasa XXMTTEBOTO LIMKNY TOBapy, Ha AKiil BiH y NeBHWIA MOMEHT Yacy 3Haxo-
OUThCS.

PO3rnsiHEMO KPUBY, LLO XapaKTepu3ye XXUTTEBMWIA LKA TOBapY, Ska 06MexeHa
KPUBIiA, L0 NpeacTaBnsie 06cAr peanizoBaHOT NPOAYKLT 3a XXUTTEBUIA LIMKN TOBapYy.

Pozi6’emo irypy nig KpyBOH Ha YoTupw ginsHky B (1 — 4) i 3Haligemo no-

wy dirypu (S { ) Ha KOXHIiiA AinAHLi METOZOM iHTerpyBaHHs (yHKLIT yacy y Bigno-

BiIHNX MeXax.
Tak 9K BUA NifgiHTerpanbHOi yHKLiT HeBifOMWIA, NpeacTaBUMO iy BUrNAgi
CynepnosuLii pilleHb Po3KnagaHHs B pag;
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KOHCTaHTW, 3Ha4YeHHS 06CAry peanisauii NpoayKLUii B MEBHWIA MOMEHT yacy.
Togai nnowa dirypu (S), Wo xapakTepusye 06¢Ar peanizoBaHoT NPOAyKLUIT 3a
YBECb XXUTTEBUIA LMK/ TOBAPY Mae BUTNAL;
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Togi nNpubyTOK NiANPMEMCTBA, WO MNPeACTaBNEHWIA CyMOK MpUBYTKIB Ha

KOXHOMY eTani, Mae urnsg: § ™ = 54_ S JT‘P =S +SP+SP+S’.
j=1
3a4aBLLUM KifbKICHI 3HaYeHHA MapameTpiB i MPOrHo3ytodi TpuBaicTb (ha3
XXMTTEBOFO LMKy TOBapy OTPUMAEMO KiHLEBWIA pe3ynbTaT Y BapTiCHOMY BUINagi,
LU0 € BXX/IMBUM AN151 YXBaIEHHS PiLLIEHHA NPO BUMYCK HOBOT NPOAYKLi.
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MYTW MOBbLILLEHNA 39 PEKTVBHOCTW NCMOJIb3OBAHNA
TPY[OBbLIX PECYPCOB HA MPEAMPUATUNN

PaccMoTpeHbl My TY NOBbILLIEHNS 3PHEKTUBHOCT M UCMO/b30BAHNS TPYAOBbIX PECYPCOB HA
NpesnpuS TN, PaccMOTpeHbl OCHOBHbIE 3aaun aHanmsa aitheKTUBHOCT U UCT0/b30BaHUS
TPYOOBbIX PECYPCOB Ha MpeAnpusiTuW. MNpuBeeHbl OCHOBHbIE HAMPaB/eHUs! MOBbILLEHNS
3th(heKTVMBHOCT U UCMOMb30BAHNA TPYAOBbIX PECYPCOB B COBPEMEHHDIX YCMOBUSIX Ha Mpej-
npuUsTUm.



