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BU3HAYEHHS OIITUMAJIBHUX BUTPAT HA PEKJIAMHI 3AX0O/IN

B pomoBiai po3rasgaeTbcs po3poOKa METOAY I BU3HAYEHHS ONTHUMAaJIbHOTO
piBHs pekiiaMHuUX BUTpaT BianoBigHO 10 ctaxii KIII. [IpoananizoBaHo OCHOBHI
Meroau (GopmyBaHHS pekigamHoro Oromxkery. Ha ocnoi mozmeni ®.M. bacca,
MOAM(IKOBAHOI ISl ypaxyBaHHs BIUIMBY pEKJIamMH, po3poOJEHO HOBHI METO/I.
3acTocyBaHHA METOJY [103BOJISi€E BU3HAYATH ONTHUMAJIbHI PEKJIAMHI BUTPATH, fAKI
CHPUSIIOTh TPUCKOPEHHIO AU(Y31i IHHOBALIIH.
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OITPEAEJIEHUE OITHUMAJIBHBIX 3ATPAT HA PEK/IAMHBIE
MEPOITPUATUA

B noknage paccmaTtpuBaeTcsi pa3paboTKa MeTo/a OIpEAeNIeHHUs ONTUMAaJIbHOTO
YPOBHS pEKJIaMHBIX 3aTpaT B 3aBUCUMOCTH OT ctaauu JKIII. [Ipoanann3zupoBaHbl
OCHOBHBIE METO/bI (POPMHUPOBaHUS pekyiaMHOro Oromkera. Pazpaboran meron Ha
ocHoBe mojienu @.M. bacca, MoauduIUpOBaHHON AJis y4yeTa BIUSHUS PEKIIAMBI.
[IpumMeHeHne MeTo/1a O3BOJISIET ONPENEIUTh ONTUMAJIbHBIE 3aTPaThl HA PEKIaMYy,
KOTOpbIE YCKOPAIOT NU(PPy3Ut0 NHHOBALIUMA.
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DETERMINATION OF THE OPTIMAL ADVERTISING LEVEL
This report deals with the development of method for establishing the optimal
advertising effort level based on the PLC phase. Different methods for planning the
advertising budget are compared. New method based on the Bass model, modified

in order to consider the impact of advertising, was developed. The method makes it
possible to estimate optimal advertising level to speed up diffusion of innovations.
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