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EKOHOMIYHA OIIIHKA 3ACOBIB PEKJAMHU MPOAYKLII
MAIIUHOBY1YBAHHS

B nomnoBial po3risiHYTO METOAMYHI MIAXOAM [0 BHU3HAYEHHS €(EeKTUBHOCTI
BUKOPUCTaHHSI €JIIEKTPOHHUX 3aco0IB peKJaMu JJisi NPOCyBaHHSA MPOAYKIIi
MamMHOOY/AIBHUX  MIANPUEMCTB HA BHYTPIIHIA Ta 30BHIIIHIA  PUHKHU.
3anponoHOBAHO METOAMKY BH3HAUEHHS EKOHOMIYHOIO e(eKTy BiJ pPeKIaMHOi
TiSUTBHOCTI.

Kobenes B.H., llwenuunas T. Ykpauna, Xapvkos

IKOHOMMNYECKAS OINEHKA CPEJIACTB PEKJ/IAMBbI ITPOAYKIIUU
MAIINMHOCTPOEHMUA

B  nmoxiame  pacCMOTpeHBl  METOAUYECKHE  IIOAXOABI K  OINPEIEIICHUIO
3 ()EKTUBHOCTH  HMCHOJB30BAaHUS  AJIEKTPOHHBIX  CPEACTB  peKiIambl IS
MPOJIBMKEHUS MPOAYKIIMM MAIIMHOCTPOUTENBHBIX NPEANPUATUI HA BHYTPEHHUN U
BHEIIHUNA pbIHKU. IlpennoxkeHa MeToguka ONpPEAEICHUs SKOHOMHUYECKOIO
s dekTa OT peKksIaMHON IeSITETHHOCTH.

Kobelev V.M., Pshenichnaja 7. Ukraine, Kharkov

ECONOMIC ESTIMATION OF MEANS OF ADVERTISING OF
PRODUCTION OF MECHANICAL ENGINEERING

In the report methodical approaches to definition of efficiency of use of electronic
means of advertising for promotion of production of the machine-building
enterprises on the internal and external markets are considered. The technique of
definition of economic benefit of advertising activity is offered.
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