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3HAYEHHSA MAPKETHHI'OBUX AOCJ/IIIKEHb IIPU BUXOII HA
PUHOK HOBOI'O TOBAPY

VY nonoBinl po3risSHYTI PI3HOMAHITHI MIIXOAW MAapKETUHTOBHX JOCIHIJIKEHb.
OkpeMo mifKpeciaeHi Taki MiAXOAW MApPKETUHTOBHX JOCHIIKEHb, SK SKICHI Ta
KUIBKICHI, $IKI BUKOPHUCTOBYIOTHCS NpPHU BHUXOJl Ha PHUHOK HOBOIO TOBapy Ta
MOKA3aHO iX BIUIMB Ha AISUIBHICTH OpPTraHi3aliid BUUIOMY.

Caooscoxuii B. A., Cuiposa C.M., Ykpauna, Xapbkos

3HAYEHUE MAPKETHUHI'OBBIX HUCCJEJIOBAHUN IPU BBIXOJE
HA PBIHOK HOBOI'O TOBAPA

B nmokiage paccMOTpeHBl pa3fiuyHbIE MOJAXO0/bl MAPKETUHTOBBIX HCCIIEIOBAHUIM.
OTaenbHO BBIACICHBI TAaKUE TOAXOJbl MApPKETUHIOBBIX MCCIEIOBAHUM, Kak
Ka4eCTBEHHbIC W KOJIMYECTBEHHBIE, KOTOPBIE HCMOJB3YIOTCA MPU BBIXOJE HA
PBIHOK HOBOT'O TOBapa, M MOKa3a Ha UX BIMUSHUS HA JESATEIbHOCTh OpPraHU3alui B
LIEJIOM.

Sadovskij V.A., Syrova SM., Ukraine, Kharkov

VALUE OF MARKETING RESEARCHES AT THE OUTPUT ON THE
MARKET OF THE NEW GOODS

In the report qualitative and quantitative approaches are considered. Their

application at an output on the market of the new goods. Influence of the given
approaches on activity of the organization as awhole.
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