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MAPKETHUHI'OBE JOCJILKEHHA Y COEPI OCBITHIX ITOCJIYT HA
MNPUKJIAAL , MIITO” ITPU HTY «XIII»

B nomoBifl po3rasiHYTI TEOPETUYHI MUTAHHS 3 MApPKETUHTOBUX JIOCIIKEHb,
nisubHICTE , MITTIO”. OcobnuBa yBara mpuauieHa NMPOBEAEHHIO MAapKETHUHIOBOTO
JOCJIJDKEHHST JIpyroi BUIOT OCBITM Ha mnpukiani ,, MIIIO”. 3’scoano, 110
OUTBIIICTh 3 OMUTAaHUX PECIOHIEHTIB OaXarOTh MaTH APYTY BHILY OCBITY IS
MIABULIEHHS PIBHA KBali(iKallii Ta Kap' EpHOTO pPOCTYy.
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MAPKETHUHI'OBOE UCCJIIEJIOBAHUE B CO®EPE
OBPA3OBATEJIBHBIX YCJYI HA IPUMEPE «MUIIO» IIPU HTY
«XIIN»

B nmokmame  pacCMOTpEHBI  TEOPETHUYECKHME  BOIPOCHI  MAapKETHHIOBBIX
uccnenoBanuii, AestenbHOcTh «MUIIO». OcoOoe BHUMaHHE  YACJICHO
MIPOBEJICHUIO0 MAaPKETUHIOBOI'O MCCIEAOBAHUS BTOPOTO BBICIIET0 0Opa30BaHMs Ha
npumepe «MUIIO». IlokazaHo, 4TO OONBIIMHCTBO OINPOIIECHHBIX PECIOHJEHTOB
KEJAIOT TMOJYyYUTh BTOPOE BhHICIHIEE OOpa3oBaHUE JJIA TMOBBIMICHUS YPOBHS
KBJIM(PUKALIMU U KAPbEPHOTO POCTA.
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MARKETING RESEARCH IN SPHERE OF EDUCATIONAL SERVICES
ON EXAMPLE "MIPO" AT NTU "KhPI"

In the report theoretical questions of marketing researches, activity "MIPO" are
considered. The special attention is given to carrying out of marketing research of
the second higher education on example "MIPQ". It is shown, that the majority of
the interrogated respondents wish to receive the second higher education for
increase of askill level and career growth.
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