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MATEMATHUYHI MOJIEJII OIIHKU E®EKTUBHOCTI PEKJAMHOI
AIAJBHOCTI HIAITPUEMCTBA

B nomoBini posrisgaeTbes po3poOka Mojeni Jisi BU3HAYEHHS ONTHUMAaIbHOTO
pIBHS pEKJIaMHUX BUTpAT MianpuemMcTBa. [IpoaHani3oBaHO OCHOBHI METOIU
po3paxyHKy edeKTUBHOCTI pexnamu. Ha OCHOBI MyJIbTHHOMIAIBHOI JOTICTHYHOL
MO/ielll po3p00JIEHO HOBUI METO/ PO3PAaXyHKY PEKIAMHHUX BUTPAT. 3a IOMOMOTOI0
JAHOTO METOJa BU3HAYAETHCA ONTUMAJIbHUN pPIBEHb BUTPAT Ha peKIaMy, SIKAN
J03BOJISIE MAKCUMI3YBAaTH MPUOYTOK.
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MATEMATHYECKHE MOJEJH OHEHKH 3®®PEKTHBHOCTH
PEKJIAMHOU AEATEJBHOCTHU ITPEATIPUATHUA

B nmokmane paccmarpuBaercs — pa3paOoTka  MOJENM Ui ONpeleseHUs
ONTUMAJIBHOIO YPOBHsI PEKJIAaMHBIX PAacXxoJ0B mnpeanpusatus. [IpoananusupoBaHbl
OCHOBHbIE ~ MeTOJIbl  pacyeta dddexkTuBHOCTH  pekiaambl. Ha  ocHoBe
MYJIbTUHOMUAJIBHOW JIOTUCTUYECKOW MOJIeNId pa3paboTaH HOBBIM METOJ] pacuera
pekiIaMHbIX pacxonoB. C MOMOIIBIO JAHHOTO METOAA ONPEAEISIETCS ONTUMAIBHBIN
YPOBEHb PAaCcX0JI0B Ha PEKJIaMy, MO3BOISIOIINNA MAKCUMU3UPOBATh PHUObLIb.

Mushkina |.B., Melnikov O.S,, Ukraine, Kharkov

MATHEMATICAL MODELS OF ESTIMATION EFFICIENCY OF
ADVERTISING

This report deals with the development of the model for estimating the optimal
level of advertising expenditures. Different methods of advertising efficiency
estimation have been analyzed. A new method for estimation of advertising
expenditures, based on the Multinomial logit framework, was developed. The
method helps to define the optimal level of advertising expenses, which allows
maximizing profits of afirm.
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