bopzenko B. I, Boakosa /[. B., Yxpaina, Xapkie
METOHOJIOT'TA HEPETBOPEHHSA TOBAPHOI'O 3HAKY HA BPEH/|

VY 10moBiAl PO3TsSJA€EThCS AKTYalbHICTh CTBOPEHHsS OpeHAy Ha MiANPUEMCTBI,
AKUU MOXE JaTh BaroMi KOHKYPEHTHI NepeBaru mnepei MiAnpUEMCTBAMH, SKi
OpeHny He MaroTh. IIponoHyeTbcs cucTeMa 3axOJIB IIOJ0 MEPETBOPEHHS
TOBapHOTO 3HAKY B OpeH/I, K1 BMIIIAIOTh y ce0e 1 eTari CTBOPEHHs OpPEHy TaKOX.

bopzenko B. U., Boaxosa /. B., Ykpauna, Xapvxos
METOA0OJIOI'US ITIPEBPAIHIEHUS TOBAPHOI'O 3HAKA B BPEH/],

B noxmane paccMarpuBaeTcs akTyaJbHOCTh CO3/aHHSA OpeHIa Ha TPEANpPHUSTHH,
KOTOPBI MOXET JaThb BECOMBbIC KOHKYPCHTHBIE MPEUMYINECTBA TEPe]
NPEANPUATHSIME, KOTOpble OpeHma He wuMmeroT. IlpemmaraeTcs cucrema
MEPOTIPUATHHN TI0 TPEBPAIICHUIO TOBAPHOTO 3HaKa B OpEeHJI, BKIIOYAIOIIas B ceOs
TaKKe M ATambl CO3aHusl OpeH/Ia.

Borzenko V. I., Volkova D. V., Ukraine, Kharkov

METHODOLOGY OF TRANSFORMATION OF THE TRADE MARK IN
THE BRAND

In the report is considered a urgency of creation of a brand at the enterprise which
can give powerful competitive advantages before the enterprises which have no a
brand. The system of actions on transformation of a trade mark into a brand,
including as well stages of creation of abrand is offered.
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