Bonikoe B.B., Borikosa M.B., Ykpaina, Xapkie

POJIb IH®OPMAIIIMHUX CHUCTEM Y CTBOPEHHI BPEH/IB
KPEAUTHHUX CIIIJIOK

VY nomoBial po3risiHyTa KOONEpaTHMBHA CHCTEMa KpPEAUTYBaHHS Ha NpHUKIagax
KpeauTHUX crniiok. HaBeneHi mpukiagum pi3HOMAHITHUX acoliamiil KpeIuTHUX
CIUIOK, MpoaHaji30BaHa iX poJib B MOMyJsIpU3alli KPEAUTHHUX CIUIOK Cepen
HaceJeHHs, 30KpemMa 3a JOMOMOIOK 1HQOpPMAaLIMHUX CHUCTEM. 3alpONOHOBAHO
YIOCKOHAJIUTU CUCTEMY CTBOPEHHSI OpEeHIYy KPEAMTHOI CHUIKK B 1H(POpMALIMHUX
CUCTEMAX.
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POJIb UH®OPMAIIMOHHBIX CHUCTEM B CO3JAHUU BPEH/I0OB
KPEAUTHBIX COIO30B

B nokmane paccMoTpeHa KoolepaTHUBHAs CHUCTEMa KpPEAUTOBAHMS Ha IpHUMeEpax
KpPEIUTHBIX CO1030B. lIpuBeneHbl MpUMEpPBl Pa3IUYHbIX ACCOLMAIMN KpPeaUTHBIX
COI030B, TPOAHAIM3UPOBAHA UX POJIb B MOMYJSPU3ALUUA KPEAUTHBIX COI030B CPEIn
HaceJeHus, B T.4. C TMOMOUIbI0 HH(OPMALMOHHBIX pecypcoB. IIpennoxeHo
YCOBEPIIEHCTBOBATh CHUCTEMY CO3JaHUsl OpeHJa KpEeOUTHBIX COI030B B
MH(OPMAIIMOHHBIX CUCTEMAX.

Volikov V. V., Volikova M. V., Ukraine, Kharkov

ROLE OF INFORMATION SYSTEMS IN THE CREATION OF THE
BRANDS OF THE CREDIT UNIONS

In the report the cooperative system of crediting based on the examples of credit
unions is examined. Examples of different associations of credit unions are given,
Is analyzed their role in the popularization of credit unions among the population,
in such cases with the aid of the information resources. It is proposed to improve
the system of the creation of the brand of credit unions in the information systems.
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