Cepeienko A.€., Ilepesanosa JI.B., Ykpaina, Xapxis
YKPAIHA 3 ®AJBIINBUMHU IIHHOCTSAMU

VY 0moBifll PO3MOBIJAETHCA MPO MOHATTS TOPriBEIBHOI MapKH, MPO 3aXUCT
TOProBO1 MapKH, siKa € HEBIJ EMHUM €JIEMEHTOM IPOMHUCIOBOT 1 TOProBO1 CTpATErIi
Oyap-skoi komnaHii. Takox OyJiu pO3MJISTHYTI HACHIKK MIAPOOKH TOPriBEIbHOT
MapKH, METou OOpOTHOM 3 MiApoOKaMu TOProBUX Mapok, mrTpadu 3a miapooKy
TOpProBux Mapok. bynu mnpuBeneni Taki (axTu, K. M0 MIPOOTIOETHCA, A€
HIAPOOIIOETHCS 1 XTO NIAPOOIIIOE TOPrOBI MAPKH.

Cepeuenxo A.E., Ilepesanosa JI.B., Ykpauna, Xapvros
YKPAUHA C ®AJIBIINBBIMU HEHHOCTAMHA

B noxnazme pacckasblBaeTcs O IOHATHUM TOPrOBOM MapKH, O 3allUTEe TOPrOBOU
MAapKy, KOTOpas SBJISIETCS HEOTHEMIIEMBIM 3JIEMEHTOM IPOMBILIJIEHHOW H
TOProBOM cTpaTeruu JroO0i KoMmaHuu. Takke ObUIM PacCMOTPEHBI MOCIEACTBUS
MOJJIETIKA TOPrOBOM MapKku, METOJbl OOphOBI C MOAAEIIKAMU TOPTOBBIX MapoK,
mTpadsl 3a MOANENIKY TOProBbIX Mapok. bbiu npuBeaeHsl Takue (akThl, Kak: 4TO
MIOAJEIIBIBACTCS, € MMOAIEIBIBACTCSA U KTO NIOAACIBIBAET TOPIOBBIE MAPKHU.

Sergienko Y.E., Perevalova L.V., Ukraine, Kharkov
UKRAINE WITH FALSE VALUES

In report told about the concept of trade mark, defence of trade mark which is the
inalienable element of industrial and point-of-sale strategy of any company. The
consequences of imitation of trade mark, methods of fight against the imitations of
trade marks, fines for the imitation of trade marks, were also considered. Such
facts were resulted, as: that is counterfeited, where counterfeited and who
counterfeits trade marks.
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