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VIIPABJIIHHSI MAPKETHMHI'OM HA IIOYATKOBHUX CTAIISAX
IHHOBAIIMHOI' O IIUKJTY

Po3ristHyTo METOAMYHI MIAXOAM [0 BHU3HAYEHHS MAapKETHMHIOBOI CTparerii
MPOMHUCIIOBUX MIJNPUEMCTB Ha MOYATKOBUX CTAIAX JKUTTEBOTO IUKIY TOBapy.
[IpoBeneHO CHIBCTaBJIEHHS KUTTEBOrO LMKIY TOBAapy Ta HOro 1HHOBALIMHOTO
uukiy. Hanano mnpono3uuii Mo mMiABUIIEHHIO €(EKTUBHOCTI MapKeTHHIOBOi
MpOrpaMu MIANPUEMCTBA MPU PO3POOIII HOBOI'O TOBAPY.
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YIIPABJIEHUE MAPKETHHI'OM HA HAYAJIBHBIX 3JOTAIIAX
NHHOBAIIMOHHOI'O IUKJIA

PaccMOTpeHBl  METOJIMYECKHE TMOAXOAbl K  ONPENETICHUI0 MapKETUHIOBOU
CTpaTeruu MPOMBILUIEHHBIX MNPEANPUATHNA HAa HAYyalbHBIX CTAJUAX >KU3HEHHOTO
nuKia ToBapa. IIpoBeaeHO comoCTaBiIE€HUE JKU3HEHHOTO LMKIA TOBapa M €ro
WHHOBAallMOHHOTO 1LHWKiIa. llpenocTaBiaeHbl NOPENsIOKEHHUS IO  TOBBIIICHUIO
3 ()EKTUBHOCTH MapKETUHTOBOW MPOrpaMMbl MPEANPHUATHS TpH pa3paboTke
HOBOT'O TOBAapa.
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A MANAGEMENT MARKETING IS ON THE INITIAL STAGES OF
INNOVATIVE CYCLE

The methodical going is considered near determination of marketing strategy of
industrial enterprises on the initial stages of life cycle of commodity. Comparison
of life cycle of commodity is conducted and him innovative cycle. Suggestions are
given on the increase of efficiency of the marketing program of enterprise at
development of new commodity.
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