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BUKOPUCTAHHA HIANMPUEMCTBAMUA IHCTPYMEHTIB
EKOJIOT'TYHOT'O MAPKETHUHI'Y

JlonoBiap mpucBsiueHa MnpoOieMi 30€peKeHHS EKOHOMIYHOI e(EeKTUBHOCTI
NIANPUEMCTB MPU €KOJIOTTYHIN cripssMoOBaHOCTI O613Hecy. OJIMH 31 HUISIXIB PIIICHHS
JAHOTO 3aBJIaHHSA - 3aCTOCYBaHHS €KOJIOTTYHOTO MapKETHHTY
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NCIIOJIB3OBAHHUE HNPEAIIPUATUAMUAU NHCTPYMEHTOB
IKOJOI'MYECKOI'O MAPKETHUHT A

Jloknan mocBsIIeH NpoOsieMe COXpaHEHUS SKOHOMHUYECKOM 3()PEeKTUBHOCTU
NPEeANpPUATANA MPU IKOJIOTMYECKOW HampaBieHHOCTH Ou3Heca. OnMH U3 myTten
peICHUsA IIaHHOI‘/’I 3aJlauy — MPUMCHCHUC 3KOJOTMYCCKOIro MapKCTHUHIA.
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INDUSTRIAL USE OF TOOLSOF ECOLOGICAL MARKETING

The report is devoted to a problem of preservation of an economic efficiency of the

enterprises at an ecological directivity of business. One from paths of the solution
of the given problem - application of ecological marketing.
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