l'ioa B.1., Ykpaina, Xapxis

OPTAHI3AIIISA TA TPOBEJEHHSI IIIAP - KOMIIAHIA HA
HIANMMPUEMCTBI Y CYHACHHUX PUHKOBHUX YMOBAX

VY  1omoBiAl HABOAUTHCA XapaKTEPUCTUKA OCOOJIMBOCTEM MPOBENCHHS Ta
oprasizaiii miap — KOMIaHii, a TaK0XX HaBOASTHCS TaKl aKTyallbH1 HalpPSIMKH, SK
aHTUKPU30B1 KOMYHIKallii, podota 31 3MI pi3HuX (HOpM BIACHOCTI, BAKOPUCTAHHS
[aTepHeT pecypey, K IHCTPYMEHTH MIABUIICHHS €(PEKTHBHOCTI KOMYHIKAI[IHHOI
MOJIITUKYU TIATPUEMCTBA

Twoa B.U., Ykpauna, Xapvkos

OPTAHM3AIIMSA W TIPOBEJIEHUE TIMAP - KOMIIAHHUM HA
HPEAITPUATHUA B COBPEMEHHBIX PBIHOYHbBIX YCJIIOBUAX

B noknage wu3naraercs  XapakTepUCTHKa OCOOEHHOCTEW MpOBEJAEHUS U
OpraHv3aluy NUap — KOMIAHUK, a TakKe NPUBOAATCA TAaKHE AaKTyaJbHbIE
HaIpaBJICHMs, KaK aHTUKPU3UCHBbIE KOMMYHHUKaluu, padora co CMMU pa3Hbix
(bopM COOCTBEHHOCTH, HCHOJb30BaHHE VHTEpHET pecypca, Kak HMHCTPYMEHTHI
NOBBIILIEHUS 3)PEKTUBHOCTH KOMMYHUKAIITMOHHON MOJUTUKHU TPEIPUATUS

Gida V.l., Ukraine, Kharkov

ORGANIZATION AND LAUNCHING A PR — COMPANY ON THE
ENTERPRISE IN A MODERN MARKET CONDITIONS

In report it's described the characteristics of particulars of organization and
launching a PR — company and it describes such current trends as anticrisis
communications, working with Mass-Media of different forms of ownership, using
the Internet resources, as the implements of increasing the effectiveness of
communication policy of the enterprise
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