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MPOCYBAHHS TOBAPY 3A JJOIOMOI'OIO BPEH/]] - KOMYHIKAIIIA

VY cTaTTl pO3rasgaEThCs HOBUM MiIX1A A0 MPOCYBaHHS TOBapy Ha pUHOK — OpeH.1 —
koMyHikaii. [lokazaHo epeKTUBHICTh OpeH — KOMYHIKauiid. BuaiieHi enemenTu
OpeH — KOMYHIKAIi} 1Ji TOBapy.

Hemeyxas H.A., Ykpauna, Xapvkos

INPOABUKEHHUE TOBAPA TIPU TIIOMOIIX BPEHJ -
KOMMYHUKAIIUIA

B crarbe paccMaTpuBaeTCss HOBBIM NOAXO K MPOABUKEHNIO TOBApa HA PHIHOK —

Openn — kommyHukaiuu. [lokazana 3 PpekTuBHOCTD OpeHT — KOMMYHHUKAIUH.
Br1ienieHbl OCHOBHBIE AJIEMEHTBI OPEH]T — KOMMYHHUKALUI JJ1sl TOBApPOB.

Netetskaya N.A., Ukraine, Kharkov

GOODS PROMOTION WITH THE HELP OF BRAND -
COMMUNICATION

In article the new approach to goods promotion is considered. It is brand —
communication. The brand — communication effectiveness is shown. The brand —
communication elements for goods are picked oui.
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