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PO3POBKA AJITOPUTMIYHOI'O 3ABE3IIEYEHHS TA ITPOI'PAMHUX
PIINEHDb A IINIAHYBAHHSA 1 IIPOI'HO3YBAHHA OBCAI'IB
MNPOJAXKY NMPOAYKIII AJA AUMCTPUB OTOPCBKOI KOMITAHII

[IporHo3yBaHHA  Ta  IUIaHYBaHHS  OOCSTIB  MpOJaXy  HPOAYKLIi B
IUCcTpuO 1I0TOpChbKid KommaHii. [IporHo3yBaHHsS npojax sAK 3acid OTpUMaHHS
iHpopMalli 18 OpUAHATTS €(QEKTUBHUX pILIEHb YNPaBIiHHA KOMIIAHIEIO Ta
KOHKYpPEHTHOI mepeBaru. ['0JIOBHOIO MeTOI0 poOOTH € BHpIlIeHHS O13Hec-3ajaui
KOMIIaH1i, 3aCTOCOBYIOYM ICHYIOUY MaTeMaThyHy 0a3y Ta Cy4yacHI TEXHOJOTIAX
anamizy nanux. Cucrema, mo po3poOJIOeThCs, MOBUHHA peani3oByBaTH (DYHKIIIT
KOPOTKOCTPOKOBOTO IPOrHO3YBaHHS 00CSTIB MPOAAXY MPOTYKIIII.

AHAmwanos U.C., Kopomkuu K.B., Ykpauna, Xapvros

PA3ZPABOTKA AJII'OPUTMHUYECKOI'O OBECIIEYEHUA n
INPOI'PAMMHBIX PEIIEHUHA JJIA IINTAHUPOBAHUA n
INPOT'HO3UPOBAHUA OBBEMA IIPOJAXK ITPOAYKIUU JJUIA
JINCTPUBBIOTOPCKOM KOMIIAHUM

[IporHo3upoBaHue W IUIAHUPOBAHUE O00BEMa MPOAAXK B JAUCTPHOBIOTOPCKOU
KomnaHuu. [[porHo3upoBanne MpoAaXk Kak CIoco0 MmoiaydeHus: nHbopMaIuu s
npuHATAS  dPQPEKTUBHBIX  YNPABICHUECKUX PEIIEHHH W  KOHKYPEHTHOTO
npeuMyliecTBa. Pemenue Ou3Hec-3a1a4yu KOMIIAHWUHU, TPUMEHSS CYIIECTBYIONIYIO
MaTeMaTHYECKyl0 0a3y U COBPEMEHHBIE TEXHOJIOTUM aHAJIM3a JaHHBIX, SBISETCS
IJIaBHOM  1IeNbl0  JaHHOM  paborThl. PaspabaTeiBaemasi cucrema  JOJKHA
pean30BbIBaTh PYHKIIMHA KPATKOCPOYHOTO MPOTHO3UPOBAHMS 00bEMa MPOJaK.

Yamshanov |.S,, Korotkiy K.V., Ukraine, Kharkiv

DEVELOPING OF ALGORITHMIC MAINTENANCE AND SOFTWARE
SOLUTIONS FOR SALES PLANNING AND FORECASTING FOR
DISTRIBUTORSHIP COMPANY

Sales planning and forecasting in Distributorship Company. Sales forecasting as a
tool to get information enough for making effective management decisions on the
enterprise and achieving additional advantages within competitors on the market.
Main goal of given work is to solve business task for distributorship company by
applying existent mathematical base and modern technologies for data analysis.
System being developed should implement functions for sales forecasting.
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