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OHIHKA  E®EKTHUBHOCTI MAPKETHHI'OBOI  JISIJIBHOCTI
INPOMMUCJTOBOI'O IMIAITPUEMCTBA

Ha cHOBi pe3ynbTaTiB ONUTYBaHHS KEpPIBHUKIB 3 MApPKETHHrY OyJIO BUAUICHO
YUHHUKU BIUIMBY Ha PO3BUTOK MIANPUEMCTBA Ta JIOBEJIEHO, IO BOHU BPAXOBYIOTh
BCl CTOPOHHU JAiSUTBHOCTI MIANMPUEMCTBA B KOMIUIEKCI, a TaKOX BIJOUBAIOTh
IHTEpecH BJACHUKIB, MEpPCOHANly, CIOXHBayiB, MapTHEPIB, HE cCynepeyaThb
IHTEpecaM perioHy Ta JepXkaBU Ta iX HEOOXIIHO BUKOPUCTOBYBATH SIK
KjacudikaiiHi 03HaKU PO3BUTKY MIPOMHUCIIOBOTO MIANPUEMCTBA, 1110 CBITYUTH PO
(GopMyBaHHS CHCTEMH MApPKETUHTY MPOMHUCIOBOro mignpueMcTBa. OIIHKY
€(EeKTUBHOCTI MApPKETHUHIOBOi MAISUIBHOCTI MPOBEAEHO 3a 0araroakTopHOIO
pEerpeciiiHo0 MOJIEIUTIO.
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OIIEHKA DJY®®EKTUBHOCTU MAPKETHUHIOBOH JESJIBHOCTH
IHNPOMBIHNIVIEHHOT'O NIPEAITPUATUA

Ha ocHoBaHMM pe3yNbTaToOB OMpoca PYKOBOAUTENICH MapKeTHHra ObUIM BbIIEICHBI
(baxTOpBI, BIMSIONIME HA pAa3BUTHE TPEANIPUATHS U JOKA3aHO, YTO OHU YUUTHIBAIOT BCE
CTOPOHBI JIEITEIIbHOCTU TPEANPUATUS B KOMIUIEKCE, a TAKKE OTPAXKAIOT HHTEPECHI
COOCTBEHHHMKOB, NIEpCOHANA, OTpeOUTENEH, MapTHEPOB, HE NMPOTUBOPEYAT MHTEpECaM
pPErMOHa W TOCYIApCTBa U X HEOOXOJUMO HCIOIb30BaTh KaK KIACCU(PHKALMOHHbIE
MPU3HAKK PA3BUTHS MPOMBIIUIEHHOTO MPEANPUATHSL, YTO CBHUIETEIIBCTBYET O
(OpMHUPOBAaHUU CHUCTEMbl MAapKETHHIAa TMPOMBIIUIEHHOrO mpeanpuatus. OLeHKY
3pPEKTUBHOCTH  MAPKETHHIOBOM  JICATENILHOCTH  TPOBEIEHO C  IMOMOIIBIO
PErPECCUOHHON MOJIENH.

Rayko D.V., Ukraine, Kharkov
THE ANALYSISOF MARKETING ACTIVITY EFFECTIVENESS

Based on the results of questioning of marketing managers and references research
and it has been proved that they take into consideration every kinds of enterprise
activity, and also reflect owner, staff consumer, partner interests, do not contradict the
interests of the region and the state and it is necessary to use them as classificational
atributes of enterprise development, which is indicative of enterprise marketing
system formation. The analysis of marketing activity effectiveness has been made
according to multifactor regressive model.
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