Yepuuwosa H.11., Ykpaina, Xapxis
OLIHKA E®OEKTUBHOCTI PEKJIAMMU B IHTEPHET

OuiHka 3arajdbHOrO0 pe3yJbTaTy pEKJIaMHOiI KamnaHli y IHTepHeT, a Takox
BU3HAYEHHS €(EKTUBHOCTI KOKHOI'O 3aJISIHOTO Yy Hel HampsMKy HEOOXIAH1 st
KOXHOTO pekjamoaaBus. Jlns ouiHioBaHHA €(EeKTUBHOCTI YCIET pEeKJIaMHOi
KaMmaHii 1 KOXHOT1 3 ii CKJIaJOBUX MOTPIOHO YITKO C(OpPMYINIIOBATH KIHIEBI U
MPOMDKHI LTI KaMOaHli Ta BU3HAYUTH KOE(IIEHTH BaXJITMBOCTI KOXKHOI 3 HHX.
Mnerses npo KpuTepii, METORONOTi Ta iIHCTpyMEHTApiil JUIs aHANi3y eeKTUBHOCTI
pEKIaMH.

Yepuvuuesa H.11., Ykpauna, Xapvkog
OLHEHKA DOP®EKTUBHOCTU PEKJIAMBI B UHTEPHET

Ouenka oOmiero pe3yibTaTa pekiaMHONW KamnaHuu B HVHTEpHET, a Takxke
onpezeneHre 3(PPEKTUBHOCTU KaXAOro 3a/J€MCTBOBAHHOIO B HEW HaNpaBIICHHS
HEOOXOIUMBI JJIs Kaxaoro pexiaamonarend. s oueHku 3dQpexTuBHOCTH Beel
pPEKJIaMHOM KaMIaHMM M KaXJAOW M3 €€ COCTAaBISIIOUIMX HYXHO YETKO
chopMyIMpOBaTh KOHEYHbIE M MPOMEXKYTOUYHBIE €M KaMIIAaHUM U OMNPEIETUTh
KO3 (PUIIMEHTHI BAXKHOCTH KaXJ10M U3 HUX. Peub uaeT o Kputepusax, MeTo10JI0Tun
Y MHCTPYMEHTApUU JJi aHalu3a 3P PEeKTUBHOCTU PEKIIAMBI.

Chernyshova N.P., Ukraine, Kharkov
EVALUATION OF THE EFFECTIVENESS OF INTERNET ADVERTISING

Estimation of general result of publicity campaign in the Internet, and also
determination of efficiency of every direction involved in it needed for every
advertiser. For the estimation of efficiency of all publicity campaign and it is
needed each of its constituents expressly to formulate the ultimate and intermediate
goals of campaign and define the coefficients of importance each of them. The
guestion is about criteria, methodology and tool for the analysis of advertising
efficiency.
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