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X0 10 IHHOBAIUIMTHOT'O MTPOLECY HA MIIITPUEMCTBI

B noknmaml  BUILISAIOTBCS JABA TaKUX MIJXOJM: BTATYBAHHS PHHKOM 1
BUIITOBXYBaHHs Jlabopartopieto. [IpuBoauThCS OMUC TOro, K MEpLIMH MiAXi[
(bopMy€eTHCS B yMOBaX MapKETHHIOBOT'O CEPEOBUIIA Y 3B'I3KY 3 BUSIBICHHSIM a00
CTBOPEHHSIM HOBOi MOTPeOM, MiJ BIUIMBOM KOHIOHKTYPH BiJIIIOBIHOTO PHUHKY.
Hpyruii miaxig  BIAHOCHUTHCS — OUIBIIOK  MIPOIO JO  HAYKOBO-TEXHIYHOTO
CepelloBHUIIIA, Y 3B'SI3KY 3 MOSIBOIO HOBOT HAYKOBO-TEXHIYHOI 1/1€1 00 po3poOKH, mij
Oe3nocepe/lHiM  BIUIMBOM  HAyKOBO-TEXHIYHOro mporpecy. Ilpouecu, 110
B110YBaIOTHCA 3 TOUKHU 30PYy KOKHOTO MiJIXOAY, PO3IISIAAIOTHCS B TUHAMIIII.

Cmaonuk A.A., Ykpauna, Xapvkos
NOoJAXOAbl K THHOBAIIMOHHOMY INTPOLHECCY HA IIPEJAIIPUATUUN

B nmoxiajge BBIOENSAIOTCS JABAa  TAakUX IMOAXOJA. BTATMBAHUE PBIHKOM U
BbITAJIKUBaHUE JTabopaTopueil. [IpuBoauTCS onucaHue TOro, Kak NepBbIM MOIX0[
dbopmupyeTcss B YCIOBHUSIX MAapKETUHTOBOW CpEIbl B CBSI3M C BBISBICHUEM WIIU
CO3/1aHUEM HOBOU MOTPeOHOCTH, o1 BIIMSTHUEM KOHBIOHKTYPBI
COOTBETCTBYIOIIETO pPbIHKA. BTOpOil moaX0a OTHOCUTCS B OOJBIIEH CTENEHH K
HAYYHO-TEXHUYECKON CPEJE, B CBSI3U C IMOSBICHUEM HOBOW HAyYHO-TEXHUYECKOMU
WU WU pa3pabdOTKH, MO/ HEMOCPEICTBEHHBIM BIUSIHUEM HAayYHO-TEXHUYECKOTO
nporpecca. Ilpomeccsl, mpoucxoasmue ¢ TOYKHA 3pEHUS KaXIAO0ro II0OAX01a,
paccMaTpuBarOTCA B TMHAMUKE.
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GOING NEAR INNOVATIVE PROCESS ON ENTERPRISE

The report considers there are marked such approaches: involvement by market
and extrusion by laboratory. The first approach is formed in the conditions of
marketing environment in connection with the detection or creation of new
necessity, under the influence of market conditions of the proper market. The
second approach refers to the scientific and technical environment, in connection
with appearance of new scientific and technical idea or product by the direct
influence of scientific and technical progress. Processes taking place from point of
each approach are taken in dynamics.
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