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PO3POBKA E®EKTUBHHUX 3ACOBIB PEKJIAMHM MNPOAYKIIII
MAIIMHOBY AYBAHHA

B nomnoBiAi aBTOpamMu poO3risiHYyTO METOAWYHI MIAXOAM Ta MaTeMaTH4H1 MOJENl
BHU3HAYECHHS €(QEKTUBHOCTI BHUKOPUCTAHHS EJIEKTPOHHUX 3acO0IB peKiIamMu s
MPOCYBaHHA MPOAYKLII MalIMHOOYJIBHUX HIANPUEMCTB Ha BHYTPIIHIA Ta
30BHILIHIA PUHKH. 3alIPOTNIOHOBAHO METOJIMKY BU3HAYEHHS €KOHOMIYHOTO €(EeKTy
BiJl pEKJIaMHOT IisJIbHOCTI.

Kobenes B.H., llwenuunas T. Yxkpauna, Xapvkos

PA3PABOTKA 2OPEKTUBHbBIX CPEACTB PEKJIAMBI ITPOAYKIIUN
MAIINMHOCTPOEHMUA

B noxiiane aBTopaMbl pacCMOTPEHBI METOAMYECKHUE IOAXOAbI K OIPEIEIICHUIO
3 ()EKTUBHOCTH  HMCHOJB30BAaHUS  AJIEKTPOHHBIX  CPEACTB  peKiIambl IS
MPOJIBMKEHUS NPOAYKIIMM MAIIMHOCTPOUTENBHBIX NPEANPUATUI HA BHYTPEHHUN U
BHEIIHUNA pbIHKU. IlpennoxkeHa MeToauKa ONpPEACICHUs SKOHOMHUYECKOIO
s dekTa OT peKsIaMHON IeSITETHHOCTH.

Kobelev V.M., Pshenichnaja 7. Ukraine, Kharkov

DEVELOPMENT OF EFFECTIVE FACILITIES OF ADVERTISING OF
PRODUCTS OF ENGINEER

In a lecture authors methodical approaches and mathematical models of
determination of efficiency of the use of electronic facilities of advertising are
considered for advancement of products of machine-building enterprises to the
internal and external markets. The method of determination of economic effect is
offered from publicity activity.
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