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CTBOPEHHsA BPEH/IB IIPOMHUCJIOBHX HNIANPHEMCTB 3A
JAOIHOMOI'OIO IHOOPMAIINMHUX PECYPCIB

VY nonoBini po3riasiHyTa CUCTEMa CTBOPEHHS OpEH[IB Ha MPHUKJIAAl MPOMHUCIOBUX
nianpueMcTB. HaBeneHi npukiaaum pi3HUX OpeHAIB MPOMUCIOBHUX MiINPUEMCTB,
IIPOaHaJI30BaHa poOJib iX BIACHUX OpEHIB B MOIMYyJspH3alli MIANPUEMCTB CEpel
HaceJeHHs, y TOMY YHCIl 3a JIONOMOrow I1H(OpMaliiHUX PpPeCcypciB.
3anponoHOBAHO YAOCKOHAJIUTH CHUCTEMY CTBOPEHHS OpEH[IB MPOMHCIOBHUX
HIANPUEMCTB B 1H(OpMAIITHUX cUCTEMaX.
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CO3JIAHME BPEHJIOB TIPOMBIIIJIEHHBIX  TPEAIPUATHIA C
ITOMOIILIO THOOPMAIIMOHHLBIX PECYPCOB

B nmoknmage paccmoTpeHa  cucTeMa  CO3JaHMS  OpeHIOB  Ha - MpuUMepe
MPOMBIIUIEHHBIX npeanpusThil. IlpuBenensl npumepbl, OpPEeHAOB pazIUYHBIX
MPOMBIIUICHHBIX OPEANPUATUN, MpOaHAIM3UPOBAHA POJIb KX COOCTBEHHBIX
OpeHI0OB B MOMYJSpU3aLMM NPEAUPUITHNA CpelId HACENEeHHs, B TOM YHCIE C
NOMOIIBI0  MH(GOPMAIMOHHBIX pecypcoB. IIpeanoxeHo ycoBepIIEHCTBOBATH
CUCTEMY CO3AaHUsl OpPEHJ0B MPOMBIIUIEHHBIX NPEINpUATUNA B MH()OPMALMOHHBIX
CUCTEMAX.
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CREATION OF BRANDS OF INDUSTRIAL ENTERPRISES BY
INFORMATIVE RESOURCES

In a lecture the system of creation of brands is considered on the example of
industrial enterprises. The examples of different industrial enterprises are resulted,
the role of their own brands is analyses in popularization of enterprises among a
population, including by informative resources. It is suggested to perfect the
system of creation of brands of industrial enterprises in the informative systems.
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