Jlawuna E.IO., Ykpaina, Xapkie

MAPKETHHI'OBA CTPATEIISI HIAINPUEMCTBA SIK PYIIIMHA
CUJIA EKCITIOPTY

VY 10omoBial po3risAgacThCcsl opraHizallisi MapKETHHTOBOI CTpaTerii MmianpueEMCTBA,
AKa 3aliMa€ BAKJIMBE MICLIE B CUCTEMI YIIPABIIHHS MIAMPUEMCTBOM. MapKeTHHTOBa
CTparerii — L€ pyliiHui (akTop MpPOCYBaHHS MPOIAYKIII MIAOPHUEMCTBA Ha
3apyO1KHI PUHKH, OCKUIBKHA MICTUTh PEKOMEH/ALlIi 10 opraHizaiii Ta 31iCHEHHIO
NIATPUEMHHIIBKOT A1SUTBHOCTI.
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MAPKETHUHI'OBAS CTPATEI'USA ITPEAIIPUATUSA KAK ABUXYIIASA
CHJIA OKCIIOPTA

B nmokmajge  paccMarpuBaeTcs — OpraHu3anMs — MapKEeTHHIOBOM — CTpaTeruu
NPEANPUATUS, KOTOpas 3aHMMAET BAXHOE MECTO B CHUCTEME YHIPABICHUS
npeanpustieM. MapKeTuHroBass cTpaTeruss — 3TO  JIBHXKYUIMH  (akTop
MPOJABMKEHUS MPOAYKLUMHM MPEANpUATHS Ha 3apyOeKHbI€ PBIHKH, MOCKOJBKY
COJICPIKUT pEKOMEHAALNN o OpraHu3aluH u OCYULIECTBICHUIO
MPEANTPUHUMATEIIBCKON AEATEIBHOCTH.
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MARKETING STRATEGY OF ENTERPRISE AS DRIVING FORCE OF
EXPORT

In report examine the organization of marketing strategy of enterprise, which
occupies an important place in control system by an enterprise. Marketing strategy
Is adriving factor of advancement of products of enterprise to the foreign markets,
as contains recommendations on organization and course of business.
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