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MAPKETHHI'OBA CTPATETISI IPOCYBAHHS MAINIUHOBYAIBHOI
HPOAYKIII HA CEPEJHBOA3IATCBKUU PUHOK

VY nonoBial po3riiAalThCsl 0COOIMBOCTI, METOAM Ta MIAXOAU 10 (HOpMyBaHHS
MapKETUHIOBOI CTpaTerii MPOCYBaHHs YKPATHChKOI MAIIMHOOYIBHOI MPOAYKIIT Ha
puHOK Kpain CepeaHboi A3ii.

Apymiouan I'.A., Ykpauna, Xapvxos, [lywkap A.1., Ykpauna Xapvrkos

MAPKETHUHI'OBAS CTPATEI'US MPOJABUKEHUSA
MAINIMHOCTPOUTEJBHON MPOAYKIUMU HA PBIHOK CTPAH
CPEJTHEH A3UHN

B noknane paccmaTpuBaroTcsi 0COOEHHOCTH, METO/IbI U MOAXO0AbI K (POPMUPOBAHUS
MApKETUHIOBOM CTPATETUM MPOJABUKEHUS YKPAUHCKOW MAIIMHOCTPOUTEIBHOU
MPOAYKIHMH HA PBIHOK cTpaH Cpeanen A3uu.
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MARKETING STRATEGY OF MASHINEBUILDING PRODUCTIONS
PROMOTION TO THE MARKET COUNTRY OF CENTRAL ASIA

In report is considered methods and approaches to the creation of marketing

strategy of Ukrainian machine-building production promotion to the market of the
countries of Central Asia.
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