Janvko T. B., Yxpaina, Xapkis

OIIIHKA PE3YJBbTATIB MAPKETHUHI'OBOI JIISIJIBHOCTI HA
OCHOBI BAPTOCTI CIHOXKHUBYOI'O KAIIITAJIY

VY CniuHICTh MaPKETUHIOBOI JISJIBHOCTI B BEJIMKIM Mipi 3aJI€KUTh B1Jl MPABUIIBHOTO
BUOOpPY BIAMNOBIIHMX METOJIB OLIHKK 1i pe3ynbTaTiB. Cepen Takux METOAIB
BAXKJIMBE MICIE IOCIJIa€ OLIIHKA CIOXWBYOTO KalliTany, SIKUid CTAaHOBUTb YHCTY
BapTICTh TPOLIOBUX IMOTOKIB BIJ TENEpIIHIX Ta MalOyTHIX CHOXHUBaYiB
nignpuemcrBa. I[lo Mipi Toro, sK 3pocTae KUIBKICTh MIANPUEMCTB, K1
BIIPOBA/DKYIOTh B  CBOI JISUIBHOCTI YHpPaBIIHHSA CIOXHBYUM  KamiTaJloM,
MIJBUIYETHCS aKTYaTbHICTh TaHUX JTOCTIKEHb.
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OIIEHKA PE3YJBTATOB MAPKETUHI'OBOM JIESTEJbHOCTH HA
OCHOBE CTOUMOCTHU NOTPEBUTEJIBCKOI'O KAITMTAJIA

VYcnemHocTh MAapKETUHTOBOM JCSTENBHOCTH B OONBIIOW Mepe 3aBHCUT OT
MPaBUJILHOTO BBIOOpa COOTBETCTBYIOIIMX METO/I0B OLIEHKH €€ pe3ynbTratoB. Cpenu
TaKMX METOJIOB BaXHOE MECTO 3aHMMAaET OLIEHKa MOTPEOMTENIbCKOro KamuTana,
KOTOpBIN MpeACTaBiIsieT COOOM YHUCTYIO CTOMMOCTb JEHEXHBIX IOTOKOB OT
TenepemHux 1 Oyaymux norpedureneit npeanpustus. [lo mepe Toro, kak pacrer
YUCIIO NPEANPUATUH, KOTOPBIE BHEAPSAIOT B CBOEU JCATEIBHOCTH YIIPABIICHUS
MOTPEOUTENBCKUM KaUTAJIOM, BO3pacTaeT aKTyaJIbHOCTh JaHHIX MCCIIEJOBAaHUM.
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MARKETING ACHIEVEMENT ASSESSMENT BY MEASURING THE
VALUE OF THE CUSTOMER EQUITY

Successful marketing activity isto a large extent attributable to the proper selection
of appropriate methods for assessing its achievement. Among these, customer
equity, the net monetary value of current and future cash flows generated from
enterprise’ s customers, is of important role. As more enterprises adopt a customer
equity management to their business, it has become increasingly important to study
current approaches to the assessment of marketing achievement input into the
financial performance of the enterprise.
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