Manunosecvka B. 1., Ykpaina, Xapkie

NNPAKTUYHE 3HAYEHHA JOCJIJHUAIIBKOI POBOTHU Y
MAPKETHUHI'Y JJIA HIAIIPUEMCTBA

VY 10moBiJl HAJAETHCSA XapaKTEPUCTUKA Ta OCOOIMBOCTI TOCHIIHULIBKOT pOOOTH Y
MapKEeTHHTY, 1l CYyTHICTb Ta I[1J11 MPOBEJCHHS TaKOi poOOTH, a TAKOXK HABOJUTHCS
NepeliK TeXHIK BUKOHAHHS AOCHIIHUIBKOI pOOOTH Ta METOIMKH 11 MPOBEJEHHS,
MOPIBHSUIBHIN aHali3 UUX METOJAUK Ta MPU3HAYEHHSA OTPUMAaHUX pe3yibTaTiB Ta
1HpopMarlii A MiIpUEMCTBA.

Manunoeckaa B. U., Yxkpauna, Xapvkog

MNPAKTUYECKOE 3HAUYEHUE HUCCJEIOBATEJBCKOW PABOTHI B
MAPKETHUHI'E JIA HNPEAIIPUATUSA

B nokmage w3maraeTcs XapakTepUCTHKAa W OCOOCHHOCTH HCCIENOBATENbCKON
paboThl B MapKeTHHTE, €€ CYIIHOCTh M IeNU MPOBEACHUS] MOJA00HON paboThl, a
TaK)Ke TMPUBOJIUTCS MEPEUCHb TEXHUK BBIMIOJHEHUS UCCIIEIOBATEILCKON PabOThI U
METOJIMKU WX TPOBEICHUS, CPABHUTCIBHBIA aHAIN3 3THUX METOJIUK W 3HAYCHUE
MOJIYYCHHBIX PE3yJbTaTOB U MHGOPMAIIMH JIJIST IPEATIPUSTHS.

Malinovskaya V. 1., Ukraine, Kharkov

PRACTICAL VALUE OF RESEARCHING IN MARKETING FOR AN
ENTERPRISE

In report it describes the main characteristic and features of researching in
marketing, its main body and targets of launching of this work, it also contains the
list of techniques of doing researching and methodology of their launching,
analysis of comparing these methods and value of received results and the
information for an enterprise.
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