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POJIb MAPKETHUHI'OBUX JOCJIIKEHb Y MIXKHAPOJHOMY
BIBHECI

BukopurcTtaHHS MapKeTUHTOBUX JOCIIKEHb B YMOBAaX Cy4aCHOI'O PUHKY, IO BXKeE
MPaKTUYHO C(hOPMYBABCS, HE JIMIIE KOPUCHO, @ TPOCTO HEOOXIAHO AJI YCHIIIHOTO
BEJICHHS O13HECY 1 KOHKYPEHTOCIPOMOXKHOCTI (hipMU. PO3rIsiHYyTI OCHOBHI €Taly,
TUNH, JKepena iHdopmalii 1 MeTOau IOCTIIKEHHS, MHUTaHHS HEOOXITHOCTI
PEryJsipHOrO0 MOHITOPUHTY PUHKY M HaJaHi PEKOMEHJAIlli IMI0JI0 JAEeMOHCTpaIlii
OTPUMAHUX PE3yJIbTaTIB.
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POJIb MAPKETUHI'OBBIX UCCJEJOBAHUN B MEXIYHAPOJIHOM
BU3HECE

Hcnonb3oBaHuE MApKETHUHIOBBIX MCCIEIOBAHUN B YCIOBHUSIX COBPEMEHHOIO, YXKe
MPAKTUYECKU CIIOKHUBIIErOCS PbIHKA HE TOJIBKO MOJIE3HO, a MPOCTO HEOOXOIUMO
JUIsL  YCIIEIIHOTO BeACHUS Ou3Heca M KOHKYPEHTOCHOCOOHOCTH  (PUPMBL.
PaccMOTpeHbl OCHOBHBIE 3Tallbl, THUIIBI, UCTOYHUKH HMHPOPMALUA U METOMAbI
UCCJIeI0BAHMSI, BOMPOCHl HEOOXOAMMOCTH PEryJsipHOTO MOHMTOPHHIA pbIHKA U
JaHbl PEKOMEHJALIMU O MPECTaBICHUH MOJYyUYEHHBIX PE3YIbTaTOB.
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A ROLE OF MARKETING RESEARCHESIN BUSINESS

The use of the marketing researches under the conditions of the modern, already
developed market is not only useful but vitally important for the successful
conduct of business and the competitiveness of the firm. The basic stages, types,
information sources and research methods, questions of necessity of the regular
monitoring of market and deny of recommendation about presentation of the got
results, are considered.
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