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CTPATEI'l IHTEIPAIII MAPKETHHIY TA JIOTICTUKHA HA
MAIINMHOBY AIBHUX IIIAITPUEMCTBAX

KonkypeHiiisi, sika 3acHOBaHa Ha 3aJI0BOJICHHI MOTpeO KIIEHTIB, MOB s3aHa 3
HEOOXITHICTIO CKOOPJMHOBAHOT B3a€EMOJII MApKETUHIy Ta JIOTICTUKH K MIX
YJleHaMM KaHaJly Tak 1 MDK (YHKIIOHaJbHUMHU cepaMd Ha MaUIMHOOYAIBHUX
niagnpueMcTBax. KoHuenTyansHa 1HTErparisi JOCITraeTbes IIISAXOM BUKOPUCTAHHS
OJIHIET 3 HACTYMHHUX CTpATEriil: CTBOPEHHS TOBAPIB Ta MOCIYT JIJIs MAKCUMAJIbHOT
omepariiiHoi e()EeKTUBHOCTI, OpIEHTAIlli HA PUHOK SK Ha JDKEpesio IHHOBaIlii
013HeCy, oprasizailiiiHa IHTerparis.
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CTPATEI'MM HUHTEI'PALHUU MAPKEUHI'A U JIOTUCTUKH HA
MAIINMHOCTPOUTEJBHBIX HPEAITPUATHUAX

KoHKypeHIusl, OCHOBaHHas Ha YJOBICTBOPCHHHM HYXI KIHWEHTOB, CBS3aHA C
HEOOXOIMMOCTHIO  CKOOPJMHHUPOBAHHOTO  B3aUMOJICHCTBUS ~ MapKeTUHTa U
JOTUCTUKH KaK MEXIy UWICHAMH KaHala TaKk M MeXAy (YHKIIMOHAIBHBIMU
chepaMu Ha MAIIMHOCTPOUTENBHBIX NIpeANpUATUSIX. KOHIleNTyanpbHass HHTETpaIHsl
JOCTUTAETCSl TyTeM WCIIOJIb30BAaHUSI OJHOW W3 CICIYIOIIMX CTPaTeThid:
MPOU3BOJICTBO TPOJAYKTOB W YCAYr IS MaKCHUMAJIBHOH  ONEpariMOHHON
3 PEeKTUBHOCTH.
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STRATEGIES FOR MARKETING AND LOGISTICS INTERGATION AT
MACHINERY ENTERPRISES

Competition based on customer satisfaction emphasizes the need for coordinated
marketing and logistics interface activities between channel members as well as
between the functional areas at machinery enterprises. Conceptual integration is
accomplished by adapting one of the following strategies: product or service
creation for maximum operating efficiency, market focus as the initiating point of
business innovation, organizational integration.

422



