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TOBAPHUM 3HAK SIK OJIUH 3 EJEMEHTIB MAPKETUHI'Y

B nomnoBifl naeThbcsi BU3HAUEHHS TaKUX TOHSAThH, SIK TOBapHUM 3HAK, OpeH,
TOpProBesibHAa Mapka, GipMoBe HalMEHYBaHHs, PIPMOBHI CTHJIb, ILIOBA pemyTallis,
JOCIKYIOThCS (DYHKIIII, IO BOHM BUKOHYIOTh, iX 3HAYEHHS y MIANPUEMHHULIbKIN
JISTTBHOCTI, HAaBOASTHCA BIAMIHHOCTI B 3aKOHOJIaBUMX Ta (haxOBUX TepMiHAX,
JAETHhCS 1X TIYMAdeHHs, PO3KPHUBAIOTHCS CIOCOOM MPABOBOI0O 3aXUCTY TOBAPHOTO
3HaKy Ta (pipMOBOTr0 HalilMEHYBaHHS BiJl 3JIOYMHHUX MOCATAHb.

FOokun 10.U., Yxpauna, llepsomatick
TOBAPHBIN 3HAK KAK OJIUH U3 DJIJEMEHTOB MAPKETHUHT A

B noknane naercst ompenesieHHE TakUX TMOHSATUM, KaK TOBapHBIM 3HAK, OpeHI,
TOproBas Mapka, (UPMEHHOE HaWMMEHOBaHHE, (UPMEHHBIM CTUIb, JeJI0Bas
pernyTanus, UCCIeAyroTcs (DYHKIUU, KOTOPhIE OHU HCIOJIHSIOT, UX 3HAUCHUE B
NPEANPUHUMATEINBCKOU JAESITEIbHOCTH, MPUBOIATCA OTJIWYMUSA B 3aKOHOAATEIIBHOM
U CHOeIUalbHbIX TEPMHUHAX, JAETCSl WX TOJIKOBAHHUE, PACKPBIBAIOTCS CIOCOOBI
MPaBOBOM 3allUThl TOBAPHOTO 3Haka U (UPMEHHOrO HAWMEHOBAHUSA OT
MPECTYITHBIX MOCATATEIBCTB.

Yudkin Y.l., Ukraine, Pervomaisk
TRADE MARK ASONE OF MARKETING ELEMENTS

In the report definition of such concepts, as a trade mark, a brand, the trade mark,
the company name, a corporate style, business reputation is made, functions which
they execute, their value in enterprise activity are investigated, differences in
legislative and special terms are resulted, their interpretation is given, ways of a
legal protection of a trade mark and the company name from criminal
encroachments reveal.
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