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KOMH’IOTE“PHI TEXHQJIOFIi Yy  CTBOPEHHI T'PA®IYHOIL
CKUIAAOBOI PEKJIAMHOI ITPOJYKIIII

Po3risiHyTo 3acTOCYBaHHS CyYaCHHX KOMII FOTEPHHUX TEXHOJIOTIl MPH CTBOPEHHI
rpadiuHOi OCHOBM MPOAYKIli PEKIaMHOrO0 XapakTepy, 30Kpema TIpadiuHux
HOPMATHBIB, TakuX K (ipMOBa CHMBOJIIKA, CUCTEMH NIKTOrpadiyHUX 3HAKIB,
€JIEMEHTH PEKJIaMHO-TIPEICTaBHUIBKOI MPOAYKIIi Ta 1H. BUCBITIEHI 0COOIMBOCTI
noOyA0BH BIJIOBIAHOTO IU3aHH-OPIEHTOBAHOTO KYPCY, CTBOPEHOIO JJIsi CTYACHTIB
MIPOrPAMHOTO OCBITHHOT'O HAMPSAMKY.
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KOMIIBIOTEPHBIE TEXHOJIOI'MHM B CO3JAHHHU T'PAGUYECKON
COCTABJIAIOINEN PEKJIAMHOMU ITPOAYKIINU

PaccMoTpeHO HCIONB30BaHHWE COBPEMEHHBIX KOMIBIOTEPHBIX TEXHOJOTHH TpHU
CO3/1aHMU TPaPUUECKOil OCHOBBI MPOIYKIIMU PEKIAMHOTO XapakTepa, B YaCTHOCTH
rpadUuyecKuX HOPMATHUBOB, TaKMX Kak (UPMEHHas CHMBOJIMKA, CHUCTEMBI
MUKTOTPaPUIECKIX 3HAKOB, DIEMEHTHI PEKJIAMHO-TIPEICTABUTEIIHCKOW TMPOAYKIINN
u 1p. OcsemeHbl OCOOCHHOCTH IIOCTPOEHHUS COOTBETCTBYIOLIETO JW3aiiH-
OPUEHTUPOBAHHOTO  Kypca, CO3JaHHOTO JUIsl  CTYACHTOB  IPOrPaMMHOTO
00pa30BaTeIbLHOrO HAMPABIICHHUS.
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COMPUTER TECHNOLOGIES IN CREATION OF GRAPHIC MAKING
ADVERTISING PRODUCTION

Use of modern computer technologies is considered at creation of a graphic basis
of production of advertising character, in particular graphic specifications, such as
firm symbolics, systems of pictographic signs, elements of advertising-
representation production, etc. Are shined features of construction of the rate
corresponding design-focused created for students of a program educational
direction.
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