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KOHCTUTYLIHMOHAJIN3M KAK OFBEKT U3YUYEHMUS B
AMEPUKAHCKO# IIKOJIE

B cratee anamusupyercs onbIT nenaroroB CIIIA mo Bompocy oOyueHus u
BOCIHUTAaHUS IOHBIX TpaxkaaH. OOOCHOBBIBAETCS 11€JIECOO0OPA3HOCTh YCOBEPILICHCT-
BOBaHUS JUJAKTUYECKON MOJIEIN OTEUECTBEHHOIO IPak1aHOBECHUS.

O. Kuzmenko

CONSTITUTIONALISM AS A SUBJECT OF STUDYING IN AMERICAN
SCHOOL

The article deals with pedagogical experience of American teachers en-
volved in education of young citizens. The author tends to prove the importance of
improvement of the didactic model of Ukrainian civic education.
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OCOBJUBOCTI HEPEKJIAAY PEKJIAMHOI'O TEKCTY

«Pexnama He mpuripaBa a0 Oi3HECY, a KUTTEBO-BAXKIUBUN CKIATHUK HAIIOi
€KOHOMIKH»,~-TOBOPSITh aMEPHUKAHIII.

VYHIKaJIbHICTh TaKOTO SBHIA, K peKjiaMma, B 1i 3Bepx:kuBydocTi. HaBiTh B
Mepiou €KOHOMIYHMX KPHU3 BOHA HE TIJIBKM MPOILBITAE, aje 1 JOoMOMarae BUKUTH
THUM, XTO KOPUCTYETHCS 11 MOCTyraMu 1 CIIAYE 1i peKOMEHIAITISIM.

Pexiama — ckiaguuii BU JHOJCHKOI AisUTbHOCTI. BupoOnena B ii pe3ynbrarti
MPOyKIlisi chOpPMOBaHA TaKUM YWUHOM, 100 BHUSBIATH BIUTMB Ha IIiJICBIIOMICTD
JIFOTUHM.

Pexnama BrnpoBaauiiacs HEMOMITHO 1 TTOCTYTMOBO CTaJla HEBIJA'€MHOIO YacCTH-
HOIO Hamoro >uTTs. Kynu 0 Mu He i, mo 6 Mu He poOuiH, pekiiama NOCTIMHO
3 Hamu. lle mmakatw, crenaum, adimn, BITpuHU, KaneHmapi 1 Oykietu. [laniBHe
MicIle BOHA Ha3aBX/W 3aifHsiIa Ha TeneOadeHHl 1 pajio, B Ta3eTax 1 )KypHaiax, a
TaKoX B Mepexi [HTepHeT.



394 IIPOBJIEMH TA IIEPCIIEKTUBH ®OPMYBAHHA
HAIIIOHAJIBHOI TYMAHITAPHO-TEXHIYHOI EJTITH

Jly*e BaXJIMBO MPH MEePeKIIal peKIaMHOT0 TEKCTY 3 1HIIMX MOB HE BTpaTH-
T MPUXOBAHUM CEHC PEKIAMHOTO MOBIJIOMJICHHS, TaK SIK JUJISl KOXHOI JIepyKaBu
IpUTaMaHH1 CBOI 3BMYai, COIliajbHI KOMYHIKaIlli, HOpPMH 1 KAHOHM CIIIKYBaHHS.

Pexiama noBuHHA «3By4aTu», OyTH HACUYEHOIO 1 TPAHUYHO KOPOTKOIO.

ba30Bi TeopeTHUH1 MOHATTS MEPEKIIaTy BKIOYAIOTh aJeKBATHICTh MepeKa-
1y 1 HEMUHYYE MOB'sI3aHy 3 HEIO TparMaTU4Hy aJIarnTalliio.

Aoexeamnuii nepexnad — 1€ nepeKia, 3A1HCHEHUI Ha PiBHI, HEOOXITHOMY 1
JIOCTaTHHOMY JIJISl Tiepe/layl HE3MIHHOTO TUTaHY 3MICTY MPU JOTPUMAHHI HOPM MO-
BU TEpPEKIIATYy.

IIpaemamuuna aoanmayis — 1€ 3MIHH, 1110 BHOCATHCS MIEPEKIAIa4eM B TEKCT
NepeKsaay 3 METOI MPaBUIIBLHO MEPEJaTH OCHOBHY KOMYHIKATUBHY (DYHKIIIIO OpH-
rinana. Ilepexnagayl pekiiaMHUX TEKCTIB CTUKAIOThCSA 3 ICTOTHUMHU TPYIHOIIAMU
IpU Meperayl mparMaTUYyHOTO MOTEHIlaly OpWriHaja. 30KpeMa, L€ MOB'S3aHO 3
MEPEeKIIaJ0M B PEKIAMHOMY TEKCT1 (haKTiB 1 MOA1H, MOB'SI3aHUX 3 KYJIbTYPOIO JaHO-
ro Hapoay, pI3HUMHU HallIOHAIBHUMU 3BUYAsIMU 1 Ha3BaMM OJIOJ, IE€TaIsIMH OJIATY,
i T.1. TekcT peknamHoi kammaHii Bicki «Jlxoni Yokep» — taste life Ha anrmiticbko-
My B JIOCIIIBHOMY IEpEKJIal 3By4aB, sIK — «CIpoOyH JKUTTS HAa CMaK», Ha YKpaiH-
CbKY MOBY BIH OyB nepekiiafieHui sik — « Kuswu, mo6 0yno mo npuragatu». Lle xa-
paKkTepHU MPUKJIAJ] MparMaTUYHOI aanTaIli TeKCTYy.

[cHyroTh Oe3miu croco0iB kiacudikaiii peKIaMHUX TEKCTIB, CEpell SKHX
MOKHA BUAUIMUTUA TPU HAMOUIBII TPAAUIIMHUX, 3aCHOBAaHUX HA HACTYIHUX KPHUTE-
pisx:

1) pexnamoBaHuii 00'€KT;

2) UlIbOBa ayAUTOPIS;

3) 3MI- peki1aMOHOCHUTEIIb;

Krnacudikarist pekjiaMHUX TEKCTIB 32 00'€KTOM peKJiaMH 3aCHOBAaHA Ha CHUC-
TeMaTu3allli pi3HUX Pyl PeKIAMOBAHUX MPEAMETIB: KOCMETUKA, OJST, aBTOMOO1JTI
Ta iHme. /[ana knacudikariisi 103BOJIsIE€ BIIMOBICTH HA TaKi BaXKJIMBI MUTAHHS, SIK:
110 HAYacTillle CTa€e MPEAMETOM PEKJIaMU; HACKUIbKH BHOIp pEeKJIaMOBAHHMX TOBa-
piB 1 MOCIYT YHIBEPCAIBbHUN; y SIKIM MiIpl KOHUENTYaJIbHUN Psii pPEeKIaMOBaHUX
peaMeTiB KyibTypocnerudiuen? Bci 11l muTanHs HaA3BUYAHHO BaXKJIUBI JJIS TIpa-
BUJILHOTO TIEPEKJIaTy 1HIIOMOBHHX PEKJIAMHUX TEKCTIB.

TemaTuuyauii aHanmi3 pexjiaMyd MOKa3ye, M0 0 HaldvacTilie peKIaMOBaHUX
TOBapiB HaJEXKaTh MPEAMETH KOCMETHKHU 1 mapdymepii, MPOAYKTH XapuyBaHHSA 1
JIKAapChK1 Mpenaparu, nodyToBa TeXHIKa, OJAr, aBToMOOUIl. MoXHa cKa3aTH, 110
el KOHUENTyaJlbHUM HaOlp yHIBEpCaJIbHUM MJIi PEKIAMHOTO PUHKY OyAb-sSKOi
Kpainu. B Toli ke gac, 3MiCT pekiiaMy B KOXKHIM OKpeMiil KpaiHi XapaKTepu3y€eThbCs
pSAZOM TIOMITHUX BiAMiHHOCTEHW. OJIHIEIO 3 UTIOCTPAIii IHOTO TOJIOKEHHS MOXKE
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CIIY>)KUTH TIOCTYIIOBE BHUTICHEHHS 3 PUHKY 3aX1JIHUX KpaiH peKJaMu aJKOTOJO 1
TIOTIOHOBUX BUPOOIB, SIK IIKIAJIMBOI JJIA 310pOB'S MpoAyKilii. Tak, BiMOBIIHO 10
BUpIIICHHS OpuTaHCchbKoro ypsay no ki 2000p., y BenukoOpurtaHii OBHICTIO
3a00pOHEHA peKJiaMa CUTapeT, HACTUIbKU 3BUYHA JIJIsi YKPAiHCHKOTO CIOKKBaya 1
MPUHOCSYH YUMAIUN JOX1], K QpipMaM-BUpoOHUKaM, Tak 1 3MI:

«The proposed new laws would ban all forms to tobacco advertising from

December 10, the fist adversary of the White Paper in which the government

foreshadowed them last year.”

«3arpornoHoOBaHi 3aKOHU Tepe10ayaroTh 3a00POHY BCIX BUJIIB PEKIaMU TIO-
TIOHOBHUX BHUPOOiB 3 10 rpynus, nepmmii cynporuBHuk binoi Kauru, B gxiit ypsn
BHKJIAB 111 TUIAHU TOPIK.»

[IpeameT pekaMu TakKOX POOWTH MOMITHHHA BIUIMB HA CTHJIIb PEKJIAMHOTO
TEKCTY.

PexiiaMHMil TEKCT HaMaraeTbCs epeaTi BIACTUBOCTI PEKJIAMOBAHOIO MPO-
IYKTY, SK 3a JIOMOMOT00 00pasiB, Tak 1 3a JOMIOMOI'OI0 MOBH, HANlPHUKJIAA, CTHIIb
peKJIaMu JOpOTUux napgymis, sSIK MPABUIIO, BUIITYKAHUM 1 BUpa3HUM:

«'M'" is for moments you'll never forget?

For days marvelous with flowers and laughter.

For nights magical with means and old promises.

‘M’ Fragrances by Henry C. Miner.

It’s Magic;»

«M» — 116 MOMEHT, sikuii Bu Hikosu He 3a0ynere?

JInst TMBHUX JTHIB, HATOBHEHUX KOJILOPAMU 1 CMIXOM.

JI1st yapiBHUX HOYEH, HATOBHEHUX 3MICTOM 1 OOILSIHKAMU MUHYJIOTO.

Hyxu «M» Bing I'enpi 3. Maitnepa. [le YakimyHCcTBO;»

Crtunp pexiiaMu aBTOMOOUIIB MparHe BiITBOPUTH BPaKEHHS IIBUAKOCTI 1
€(EeKTUBHOCTI:

« Its sleek, sporty styling shows a careful attention to aerodynamics.

Low-slanting hood. Sharp high-tipped rear end. Air-clam front spoiler. And

a wedge shape that slices air cleanly—all of which adds up to better fuel

economyy.- «I'mankuii, CHOPTUBHUHN BUTJIST] TOBOPUTH MPO 100pe mpoayMa-
HI aepoauHaMivH1 BiaacTUBOCTI. CKJIaJaHuii BepX pO3TallOBaHUN HEBUCOKO. 3aro-
cTpennii xBicT. [loBiTpoHENTPOHUKHUYN TIepeHIN iHTepienTop. [. HapemTi, KIMHO-
noAioHa (opma, 110 JIETKO PO3THHAE TOBITPS, — BCE 1€ JI03BOJISIE €KOHOMUTH Ta-
JILHE.»

PexnaMHI TEKCTH MiAPO3AUISIIOTHCS 3aJI€KHO BijJl COPSIMOBAHOCTI Ha TEBHY
ayJIUTOPIIO: TTITKIB, MOJIOUX JKIHOK, JIIJIOBUX JIFOJIEH 1 TaKe 1HIIIE.



396 IIPOBJIEMH TA IIEPCIIEKTUBH ®OPMYBAHHA
HAIIIOHAJIBHOI TYMAHITAPHO-TEXHIYHOI EJTITH

« Inside this jar you’ll find a radiantly glowing skin, naturally-blushed
cheeks, wondrous eyes and color-kissed lips. Suddenly your skin has a radiant sun-
Kissed glow.»

«Y upomy (prakoni Bu 3HalieTe BUONMMCKYIOUY LIKIPY, TPUPOIHUN pyM'si-
HEIb JUIS IIiK, AUBHI 04l 1 TYOH KOJbOPY, MPU3HAYEHOTO JIsl MOLUTYyHKY. PanTtoBo
Bama mikipa HaOyBae OJUCKY COHSYHOTO MOLUTYHKY.

Hactynuuii crnoci6 cucremarusaiiii peKIaMHUX TEKCTIB — Kiacudikaiis 3a
3MI-pexiamocHocuTem0. TyT MiapO3aiIsSeTbes pekiiaMa Ha JPyKapchbKy (B Tase-
Tax 1 KypHajax), TeJIEBI3iiHy, pekiiaMy Ha paaio 1 B mepexi Internet. Jlana kinacu-
dikarrist 103BOJIsIE€ 30CEPEAUTH yBary BiacHe media BIACTUBOCTSAX PEKIAMHOTO Te-
KCTY, IPUPOAHO BIIOOpa)katouu T1 MOro O0COOJMBOCTI, K1 OOYMOBJIEHI CIeliallb-
HUMH XapaKTEPUCTUKAMU TOTo ado0 1HIIOro 3aco0y MacoBoi iH(opmarii. Tak, pek-
JaMa Ha Tejie0aueHH1 — 11e, MEepIIl 3a BCe, CIOXKET, 110 3amaM'siTOBYEThCS BiJ1€0, a00
SCKpaBUH Bi3yaJIbHUI 00pa3, 10 CYMPOBOIKYETHCS MiHIMAIBHUM CJIOBECHUM TEK-
CTOM, IO HEPIIKO 3BOJATHCSA /10 KOPOTKOro pekiamHoro ciorany . "Change the
script” (anrmiiicekuit BapianT pekinamu «Ilerci»), abo «He naBaiite HSXUTI BOIUTH
cebe 3a Hic!» Croran Mae 0yTH MAaKCUMaJIbHO MPOCTUM.

Merta pekiaMHOTO 3arojioBKa IMoJisira€ B TOMY, 11100 IPUBEPHYTHU yBary ay-
JUTOPIi 1 BUKJIMKATH IHTEPEC JI0 PEKJIIAMOBAHOTO TOBapy a0o mociyru. PexinaMuuii
3aroJIOBOK MOBHMHEH MICTUTH PEKJIAMHE 3BEPHEHHsSI 1 TOJIOBHUN pEKIIAaMHHUM apry-
MEHT, SIKMI 3T0JIOM PO3BUBAETHCSI B OCHOBHOMY PEKJIaMHOMY TEKCTI.

«Carlsberg! Probably the best beer in the world.» — «Kapncoerp! CrnpoOyii
Kpalie N1BO B CBITD» .

«Philip Morris.Universal Taste of Lightness».—«Bimuy#i cMak kuTTs pa3om 3
®iminm Moppic.»

«EFG Private Bank:...in tune with our clients». —«EFG 6auk —y 3romi 3
KIIIEHTOM)) .

«Business knows no boundaries. Neither do we. The Economisty.- « /s 6i-
3HECY, K 1 i1 Hac Hemae KopaoHiB. Economist.»

K0 po3MIISiIaTH aHTJIOMOBHY pEKJIaMmy, TO TaM JI€CIIBHE MOEAHAHHS TH-
na “Buy this”, “Discover that”, “Try some today”, “Don’t forget”, “Treat
yourself” — Benbmu mormmpeni. BoHU 3ycTpidaloThesl y BCIX YaCTHHAX PEKIAMHOTO
TEKCTY — B 3aroJIOBKy, OCHOBHOMY PEKJIaMHOMY TEKCTI 1 exo-kamepi-(ppasi, Ha-
TIPUKIIAT;

1) 3aroyI0BOK:

«Share the excitementy (Nissan) — «Po3111Th 3aJ0BOJICHHS»

«Discover gold» (Benson and Hedges) —« Busisu 30510T0»

2) OCHOBHHI TEKCT:
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«Align yourself with 85,000 people in over 130 countries, all of which are
armed with the knowledge you need to move ahead and stay there». (Earnest &
Young)

«IIpuennytics mo 85000 mroaeit 13 monan 130 kpaiH, sIKi 3HAIOTh, K pyXaTH-
cs BIiepes 1 30epertu 3aBoioBaHe ! »

3) exo-kamepa-(ppasa:

«Manage your risk.» (MS Insurance) — «YmpaBisiiTe CBOIM PHU3HKOM.»
(CrpaxyBanns MS)

«Find out more by visiting our web-site» — «3'sicyiiTe Oiiblie BiABIAYIOUH
Hal web-sitey.

JocnimKkeHHsT aHTIIMChKUX PEKIaMHUX TEKCTIB MOKa3ye, 10 710 JI€CIIB, 10
HaHyJacTile BKMBAIOTHCS B IMIICPAaTHBI, MOXKHA BiJIHECTH HacTymHi: Buy, try, ask,
get, see, call, feel, taste, watch, smell, find, listen, drive, let, look, drink, do,
discover, start, enjoy.

Hagenemo aesiki npukiiaau:

«Buy the car. Own the road.» (Pontiac Grand Am) — «KyniTe aBTOMOO1Ib.
3aB0JI011M1 TOPOTOIOY.

«Give your lips a double infusion of color». (Estee Louder).-«ITpunatite
BaIllUM I'y0aM MOABIWHUMN BIITIHOK KOJIBOPYY.

[lepeknagadi aHTIIOMOBHOT pEKJIaMH, 3BEPTAIOTh YBary Ha 0COOJIMBUH xapa-
KT€p BXKMBAaHHS B PEKIIAMHHMX TEKCTaX OCOOMCTHX 1 MPHUCBIMHUX 3aiMEHHUKIB.
«We, our» — 711 TO3HAYEHHS PEKIAMO/IaBIIs, «you, your» — JUisl 3B€pHEHHS 10 T0-
TEHLIMHOro nokymnus 1 «they, their» 1 3aciaHHs HA MOXKIIMBUX KOHKYPEHTIB, Ha-
PUKIIAT;

«Your friends will want to look at it. You won’t even want to take if off to
shower. Years later, babies will want to touch its light. Little girls will ask to try it
on. And long after everything has changed, you’ll look down at it and realize not-
ing has». (De Beers Diamond Engagement Ring)

«Bammm apy3sm e Tex Moxke OyTH 1ikaBo. Uepes 6arato pokiB AITH 3aX0-
YyTh JOTOPKHYTHUCS A0 I[LOTO CBITJA. MajeHbKi AIBYaTKa MOMPOCITh MPUMIPSATH
1e. MuHe Hemaso 4acy, Bce 3MIHUTBCS, a U 0OepHeTecs, 1 3p03yMi€Te, 110 Ce 3a-
JUIIIIIOCS SIK 1 PaHIIIe).

«Your seven-year-old asks you to play a game with her. Your feel bad it if
you say no. You fee worse if you say “yes” and have to play a boring kids’ game
for an hour. Avoid this dilemma. Play Parker Brothers. It’s a very amazing game.
There’s enough skill involved to keep you interested, and even excited» (Parker
Brothers game for children)
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«Bam cemupiuHuil TOMPOCUTH 3 HUM Torpatu, a Bam Oyae HE3py4HO Bij-
moBuTH. Ille ripie , konu Bu nmouyHeTe rpatu B HyAHy rpy yacamu. ['paiite B uy-
noBy rpy Parker Brothers, i Bu yaukuete miei nunemu.lls rpa 3aintpurye Bac 3
auTHHOIO!» (muTsida rpa Parker Brothers)

BaxxnuBy posib B CHHTarMaTHYHOMY MAJIOHKY, SIK YKPaiHCHKHX, TaK 1 aHT-
JTICHKUX PEKIIAMHUX TEKCTIB TPalOTh aTpUOYTHUBHI CIOBOCIOIYKH- MPUCTIBHUKY 1
MPUKMETHUKH. J[esKi JOCTITHUKN 3BEPTAIOTh HA HUX OCOOJMBY yBary.

«If you listen to any commercial or glance at advertisements in magazines,
you will be subjected to a liberal sprinkling of adverbs and adjectives. There are
key parts of speech for advertisers. They are key parts of speech for advertisers.
They are the trigger words because they can stimulate envy, dreams and desires by
evoking looks, touch, taste, smell without actually misrepresenting a product» -

«KoxeH pexslaMHUI POJIMK, KOKHE PEKJIAMHE OTOJIONIEHHS B Oyb-SIKOMY
KYpHaJl psCHIE MPUKMETHUKAMH Ta MPUCTIBHUKaMU. [le OCHOBHI YacTUHU MOBH,
SKUMHU KOPUCTYIOThCA TBOpII pexnamu. Lli cioBa moaiOH1 10 CIyCKOBOTO radyka,
BOHU BUKJIMKAIOTh 3a3/piCTh, MpIi 1 OakaHHs, TOMY IO MOKa3yKTh BUIJISAMI, Bij-
YyTT 1 3aMax, He CIIOTBOPIOIOYH MPHU IbOMY CaM MPEIMET.

Pexnama micTpsiBUTH ciioBamu: "Ouibine", "gemesme", "kpaiie", "BUTIIHI-
me", "camuii", "equnuit", "yHikaneHui", "cynep", "monan". Bei mi cimoBa € curHa-
JaMu TOTO, 1110 PeKJaMoBaHa Mapka B sIBHOMY a00 HESBHOMY BUIJISI MOJIAETHCS
MOPIBHSHO 3 1HIIMMH MapKaMU Ti€l 5k ToBapHO1 kateropii. [Ipore, B ykpaiHCbKOMY
PEKJIAMHOMY TEKCTi MOBHOI[IHHI TTOPIBHSHHS, KOJIA SICHO, IKUWA 00'€KT 3 IKUMU 1H-
IIMMU MOPIBHIOETHCS, 1 SIKI TapaMeTpu OepyThCs 0 yBaru, 3yCTpIHalOThCs B PEK-
nami piako. Hampuknazn, pekiama npaabHOro Mopoiiky Jlocs 3 SKMMCh 1HIIAM
MPAJIbHUM TIOPOIIKOM, 200 Cik «J[00puil» 3 SKUMUCH 1HITUMU 3apyO1KHUMHU COKa-
MU. B 11boMy BUMAJKY, SIK TPaBUJIO, JIMIIIE CTBOPIOETHCS LTIO31sI CIIPABKHBOTO TO-
piBHSHHS. B To#l ke 4yac, came NMPUWMEHHUKHA Ta TMPHUCITIBHUKH JOMOMAararTh
CTBOPUTHU Ty HEMOBTOPHY TOHAJBHICTh PEKJIAMHOTO 3BEPHEHHS, sIKa JI03BOJISIE TiE-
peaaTH SIKOCTI 1 mepeBaru pekjaaMoBaHOro npenMery. Ilpu nepeksnazl 1HIIOK Mo-
BOIO L1 00CTaBMHA O0OB'A3KOBO BPaXOBYEThCH:

“Seasons change, Spring gives way to Summer and the mood becomes

lighter and more sensuous. So it is with the Rennie Mackintosh Collection —

a beautifully crafted range of Gold or Sterling Silver Jewellery. Each

peace has been designed to balance timeless elegance with tasteful

modernity. All intended to reflect your every mood and created to uniquely

compliment you.”

«Ce30HM 3MIHIOIOTECS. BecHa mocTynaeTbes Ty 1 HACTPii JIermae 1 O11bIn
wioTchkuid. Tak 1e 3 Konekmissmu Rennie MakinTorna — kpacuBo 00poOJIeHHIA
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niana3on 3omotoi abo Crepmninrooi Cpidbnoi Komrosrocti. Kosken Mup mpoekry-
BaBCs , 1100 OajaHCyBaTH €JIETAHTHICTH 13 3pO0JIEHOIO 31 CMAaKOM CydacHicTio. Bee
Majio HaMip BigoOpa3uTu Barir koxeH HacTpii 1 CTBOPUB , 1100 YHIKAJIBHO TOBOPH-
™1 BaM koMIutiMeHTH». (pekiaMa roBenipHux Bupo0OiB pipmu Rennie Mackintosh)

B mporeci mepexnmamy pekIaMHUAX TEKCTIB MPUKMETHUKU 1 MPUAMEHHUKH
BUKOPUCTOBYIOTHCS ISl ONMCY CAMHUX PI3HUX BJIACTHBOCTEH PEKIaMOBAHOTO TMPO-
AyKTy — (OpMH, po3Mipy, SIKOCTI BapTOCTI, BIAUYTTIB, Kl JaHUI MPOTYKT BUKIH-
kae. Jlo HaMOUIBII CITOKMBAHUM B AHTJIOMOBHINM peKyiaMi MPUKMETHUKOM BiJIHO-
csaThes: natural, sensual, innocent, passionate, romantic, mysterious, etc.

«New LAST OUT extra extending mascara with a new advanced protein
formula; An astonishing new way to streamline the curve: Estee Lauder invents
Thighzone; The new truth for sensitive skin: Estee Lauder invents Verite;Striking
new color arrangements captured in color transparencies; Spring whispers. But the
message is clear. Lancome.»

«Hoga nHammomgorxkytoua tym "LAST OUT" 3 HOBOIO BAOCKOHAJIEHOIO O1JI-
KOBOIO popMmyiioro; UynoBuii HOBUM CIIOCIO HalaTh BisiM OOTIYHY (opMy KPHUBOI:
Ecti Jlaynep po3poouna "Thighzone" .IlpurosoMIuinBi HOBI KOJIPHI IMO€THAHHS,
3acHOBaHi Ha mpo3opocti; Spring whisper (LllermmoTu BecHu). AJie 3MICT 3p03yMi-
auid. Lancome.»

B pekimamMHUX TeEKCTax IIUPOKO 3aCTOCOBYEThCS —aleropis, wmetado-
pa,lIOPIBHIHHS, TIapayielli3M, Pi3HI BUAM MOBTOPIB, alliTepallis, OHOMATOIes, KOH-
LEHTpallisl iMrepaTuBHUX (popm aieciosa 1 iH. [Ipu nepekiiaal HeoOXiTHO Bpaxo-
BYBaTH 3HAYYIICTh MOJAIOHUX mOpuiiomiB. Haluacrime 3ycTpiyaeThcs meradopa
MIpH MEePEeKIIail AKOi Bl MepeKiajaya BUMAra€TbCsi BEIMKUANA TBOPUUNA MOTEHITIAN.

«Maybe she’s born with it. Maybe it’s Maybelliney.

«Bci B 3axBari Big TeOe! A Tu Bix Meibeniny. (aymiTepariis)

«Natural Beauty. Natural Ingredients. Natural Glove.»

«[Ipupomna Kpaca. Ilpuponni Iarpenientu. [Ipupomna PykaBuukay. (rmo-
BTOD)

«No other hair spray feels so fine. No other hair spray brushes out so easily.
No other hair spray leaves your hair so shiny and yet soft to touch. No wonder it’s
preferred by the world’s finest salons. L’Oreal».

«KoneH iHIMI J1aK JJIs BOJIOCCS HE Jsirae Ha Bojioccs Tak qoope. Hi 3 ox-
HUM 1HIIIMM JIAKOM BOJIOCCSI HE PO3YiCy€eThCs Tak Jierko. YKoaeH iHIuMi Jak He 10-
nacTh BaiomMy Bojioccro Takuii OJIMCK 1 Taky M sIKicTh. He nuBHO, 1110 #ioro Bijjgae
nepeasi kpamux cagonax kpacu. L’Oreal. (Jlopeans)» .(anadopa)

«Wear it, bathe in it, shower in it, moisturize your body... in fact complete-
ly lose yourself in White Lavender. New from Yardleyy.
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«HagsaruiTs #ioro , KynaiiTechb B HbOMY , IpUUMaNTe AyII, 3BOJIOKYHTE T1IO.
[inkom posuunutecs B White Lavender (6ina maBanma). HoBunka Big Yardley.»
(mapayutenusm).

OKpiM CHHTAKTIKO-CTUNICTIYHIX IPUHOMIB T10OpHUl peKIaMHUN TEKCT, HABITh
SKIIO 1€ TeKCT APYKApCHhKUM, a HE 3BYYHHI OOOB'S3KOBO BPAaxOBYE MOXKIUBOCTI
npocoanyHoi nii. BUKOpHCTaHHS acolllaTUBHUX BIACTHUBOCTEH 3BYKOBOi (hopmu
CJIOBa JIONIOMAara€ CTBOPUTH TEBHHI 00pa3, HANPHUKIIAJ], TTOBTOPEHHS CBHUCTSIYHX
3BYKIB aCOIIOETHCA 3 M'AKUM, KOB3aIOUHM PYXOM, SIK B TOMY, IO MPUBOJUTHCS
HIDKYE 32 parMeHT 3 peKJIaMHOT0 TeKCTY Ipo aBToMoO11s Rolls Royce:

«A unique automatic air-conditioning system maintaining any temperature
you desire at two levels of the interior: a sophisticated rack-and-pinion system
turns the humble steering wheel into a thing of ease and precision; a self-leveling
suspension system lets your forgive and forget the rudest of uneven roadsy.- «YHi-
KaJlbHa aBTOMAaTHYHA CHCTEMa KOHIUIIIOBAHHS TOBITPS MIATPUMYE B OYIb-sKY
TEeMIIepaTypy Ha JBOX PIBHAX IHTEP €pY : CKIIaJHA CUCTEMA PEUKOBOI Iepeiayi me-
PETBOPIOE KOJIMIATKO 1110 KEPY€E Ha MPOCTIii 1 TOUHUHN IHCTPYMEHT ; CUCTEMA Ii/Bi-
Cy, 10 BUPIBHIOETHCS cama, I03BOJISIE HE JyMaTH, HaBITh 3a0yTH, IPO caMi HEPIBHI
JIOPOTI.

CtBOpeHHs MOTPIOHOTO PEKJIAaMHOTO 00pa3y 3a JOMOMOTOI (OHOIMITAIIMI
ab0 OHOMATOIEl MPUCYTHE 1 B HACTYITHOMY aHIIMChKOMY pEKIaMHOMY (pparMeH-
T1, IO PO3MOBIJAE MPO Kpacy CIOKIMHOTO BIAMOYUHKY Ha o3epi OHTapio:

«The dip and pull and ripple of the paddle, the whistle whirring of the reel,
the echo of the loon.» — «Becio 3anypro€eThCsl , pyXa€eThesi, BUKJIUKAE OPUKi, CBUC-
TAYUN 1IyM O0001HU, BIJITTYHHS Tarapu.»

Takum yMHOM, HaBENEHI MPHUKIAAN TMOKA3yIOTh, IO BIAMITHOK O3HAKOIO
BJIaJIO1 pEeKJIAaMH € TapMOHIWHE 3'€IHAHHS OCHOBHOI PEKJIAMHOI 1J1e1 3 TUMH 3aCO-
Oamu BHpa3HOCTI, SKI AaHiW 11ei HaWOULIbII BiAMOBiAalOTh. lle BHpakaeThcs, B
3HAXOJIPKEHHI TI€1 €IMHO BIPHOI TOHAJIBHOCTI PEKJIAMHOTO 3BEPHEHHSI, SIKE€ BUJIIISIE
Moro cepen octanHix. J[yig mepegadi Takoro siBUILA BiJl Mepekiagadya nmotpioHa ra-
pHa ysiBa 1 0Opa3HICTh MOBH.

Cnucok Jireparypu: 1) Yaran, H.I'.Pexiama B CONMOKYJIBTYPHOM IIPO-
CTpaHCTBE: TPaaullus U COBpeMeHHOCTh // Mapketunr B Poccuu u 3a pyOexom
Ne2 — M.: 2000. 2) Tanaka K. Advertising language: a pragmatic approach to ad-
vertisements in Britain and Japan — London and NY, 1994. 3) Kadranmkuer X.
TekcTel ieuyatHOM pekiaMbl. — M.: 1995, 4) Bapxynapos JI. C. YpoBHHU S3bIKOBOM
Hepapxuu U nepeBoi. — TeTpaau nmepeBoaurka., Bbim. 6, M. 1969. 5) Dyer G. Ad-
vertising as Communication. — London, 1995. — P. 143. 6) ITuporosa 0.K., ITap-
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JK.B. Kab6auenp, B.b. Konosanosa

OCOBJIMBOCTI IIEPEKJVIALY PEKJIAMHOI'O TEKCTY

JlaHa cTaTTs MpUCBSYCHA MIEPEKIIaly PEKIIAaMHOTO TeKCTy. MeTa maHoi pobo-
TH TIOJISITAa€ B JOCTKEHH1 hopM, 3ac001B BUPAKEHHSI TPAHUYHOI IHTEHCUBHOCTI B
MOBI1 peKJIaMH, B BUSIBJICHHI 1 OMKC1 a0COJIIOTHO ceU(PIYHUX 1 BITHOCHO CHEIH-
(hIYHMX OAMHUIIb €KCITPECHBHOCTI, BJACTUBHX MOBI pEeKJIaMHU, OCOOJIMBOCTI Ta KJla-
cudikaii nepexaaay peKIaMHUX TEKCTIB. By po3risHyTi Ta mpoaHai3oBaHi
MIPUKJIAJIA PEKIIaM 13 PI3HUX Tally3ei.

2K.B.Kab6anens, B.b. KonoBanosa

OCOBEHHOCTHU IEPEBOJA PEKJIAMHOI'O TEKCTA

JlaHHas cTaThs MOCBAIIECHA TIEPEBOTY PeKIaMHOTO TekcTa. Llenp manHoi pa-
OOTBI COCTOUT B UCCIIEIOBaHUH (DOPM, CPEIICTB BRIPAKCHHS TIPEICTLHON HHTCH-
CUBHOCTH B SI3bIKE PEKJIaMbl, B OOHAPY>KEHUH U OMTUCAHUU aOCOIIOTHO crieludu-
YECKUX M OTHOCUTENHHO CIENU(PUUECKUX eTUHUIL IKCTIPECCUBHOCTH, TIPUCYIITHE
S3BIKY PEKJIaMbl, 0COOCHHOCTH U KJIacCU(PHKAIIMU TTePEBO/Ia PEKIIAMHBIX TEKCTOB.
brimn paccMoTpeHHBIC M TPOAHATTM3UPOBAHHBIC TIPUMEPHI PEKJIaM U3 pa3HBIX 00-
JIACTEHN.

Zh. Kabanets, V. Konovalova
PUBLICITY TEXT TRANSLATION PECULARITIES

This article is devoted to publicity text translation. The purpose of this work
consists of research of forms, facilities of expression to maximum intensity in the
language of advertising, in a discovery and description absolutely specific and in
relation to specific units of expressivity, inherent to the language of advertising,
feature and classification of translating of publicity texts. There were the consi-
dered and analyzed examples of advertising from different areas.
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